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About the Joint Intervenors 
 

The Deaf Wireless Canada Consultative Committee - Comité pour les Services Sans fil des              
Sourds du Canada, (DWCC-CSSSC), Canadian Association of the Deaf - Association des Sourds             
du Canada (CAD-ASC), Canadian National Society of the Deaf-Blind (CNSDB), and Deafness            
Advocacy Association Nova Scotia (DAANS), collectively referred to as DWCC et al, advocate for              
the full inclusion of diverse members within the Canadian Deaf, DeafBlind and Hard of Hearing               
(DDBHH) community in Canadian society. The spectrum of DDBHH life experiences range from             
those with cognitive delay, immigrants learning English or French as a second language, those              
with various degrees of hearing loss, those with the unique “double” disability of DeafBlindness,              
and finally native ASL/LSQ users.  
 
The four intervenors introduce themselves as follows: 
 

DWCC-CSSSC is a standing committee of the CAD-ASC and is a group of Deaf,              
Deaf-Blind, and Hard of Hearing consultants, analysts and committee volunteers across           
Canada. DWCC's mandate is to advocate for equality for Deaf, DeafBlind and Hard of Hearing               
Canadians in wireless telecommunications as in: 
● Fair, uniform, cost reasonable wireless data plans for ASL and LSQ users 
● Transparent and clear advertisement of plans offered 
● Decreased disparity of wireless product and service provisions within the companies 
● Promotion and availability of wireless software applications (apps) that ensure functional           

equivalency 
● Accessible wireless emergency service provisions in Canada 

 
CAD-ASC is a national information, research and community action organization of Deaf            

people in Canada. Founded in 1940, CAD-ASC provides consultation and information on Deaf             
issues to the public, business, media, educators, governments and others; conduct research and             
collects data. CAD-ASC promotes and protects the rights, needs, and concerns of Deaf people              
who use American Sign Language (ASL) and langue des signes québécoise (LSQ). CAD-ASC is              
affiliated with the World Federation of the Deaf (WFD), and CAD-ASC is a United              
Nations-accredited Non-Governmental Organization (NGO) to the Convention on the Rights of           
Persons with Disabilities. 
 

CNSDB was registered in 1985 as a national consumer-run advocacy association           
dedicated to helping Canadians who are deaf-blind achieve a higher quality of life. The CNSDB               
advocates for new and improved services, promotes public awareness of deaf-blind issues, and             
disseminates information in order to empower individuals who are deaf-blind to become full             
participants of society. CNSDB provides expertise in accessibility related to the needs of             
individuals who are living with the distinct disability of DeafBlindness, which is different from              
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deafness or blindness due to being unable to use one sense in order to compensate for the loss of                   
the other. 

 
DAANS was founded in 1976 and incorporated in 1978. DAANS works with the public,              

private and non-profit sectors to remove old barriers and prevent new barriers faced by an               
estimated 58,000 Deaf, hard of hearing, late deafened and Deafblind Nova Scotians in a variety               
of areas including communication access, education, employment, health, legal services and           
recreation. 
 
Deaf, Deaf-Blind and Hard of Hearing Canadians 
 

To understand our accessibility group, reliable statistics on Deaf Canadians are hard to             
collect, and no two organizations seem to agree on the numbers involved. It is CAD-ASC’s               
belief to use the traditional ‘one in ten’ formula for estimating statistics, with strong disclaimers.               
This formula estimates that there are 357,000 culturally Deaf Canadians and 3.21 million hard of               
hearing Canadians. It is CAD-ASC’s opinion that no fully credible census of Deaf, deafened,              
and hard of hearing people has ever been conducted in Canada.” (CAD-ASC website).  
 

The Canadian National Society of the Deaf Blind estimates there are 69,700 Deaf-Blind             
Canadians over the age of 12 living with the dual disability of deafness and blindness or a                 
combination of both vision and hearing losses that limit their everyday activities. The Canadian              
Helen Keller Centre (CHKC) provided this estimated Deaf-Blind population information on an            
earlier version of their website, and it can now be found on this separate website source by                 
Senator Yonah Martin, who took time to recognize Deaf-Blind Canadians.  
 
Background for Wireless Services for DDBHH Canadians 

 
A 2015 survey conducted by the nascent DWCC for CRTC TNC 2015-134 resulted in              

1,257 responses of which 905 were usable and accepted for analysis. This survey was conducted               
before the Video Relay Services launch in September 2016 as mandated by CRTC TRP              
2014-187. Mobile apps popular among ASL and LSQ users pre launch included FaceTime, Skype              
and Glide. These apps permitted video communications and messaging using visually based sign             
languages. Such apps especially when connected wirelessly consume more data than a            
comparable regular voice call would. 
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The resulting report titled “Deaf Wireless Canada Survey Analysis” revealed that DDBHH            1 2

Canadians heavy reliance of visual communication translated to heavier data plan usage. Other             
preliminary findings from that survey revealed that: 
 
● 54% of the respondents required between 2 to 6 GB to satisfy their then current wireless                

communication needs.  
● 83% of the respondents were using video communication on their smartphones with FaceTime,             

Glide, and Skype being the most popular apps enabling such communication. 
● 77% of the respondents revealed Rogers, Bell, and Telus were their Wireless Service             

Providers (WSPs). 
● More than 60% of the respondents expressed dissatisfaction with the high costs of their data               

plans. 
● The most common monthly price range respondents reported they paid for their data plans was               

$56 - $65 with $76 - $85 and $46 - $55 per month coming in second and third respectively. The                    
number of people who paid $156 - $255 per month was higher or the same as those who paid                   
$96 - $105 per month.  

● 53% of the respondents reported they exceeded their data plan limit while 45% stayed within               
their limits. The remaining 2% of the respondents were not sure of or did not know their data                  
plan limits.  

 
On December 21, 2016 CRTC recognized the need for dedicated accessibility plans for             

DDBHH Canadians in articles 212 and 214 of TRP 2016-496 which read as follows: 
 

212. Accordingly, the Commission directs all WSPs to offer mobile wireless service                      
packages that meet the needs of Canadians with disabilities. These include people                       
who are Deaf or hard of hearing, and primarily use video to communicate, as well as                               
people with visual disabilities who use way-finding and Global Positioning System                     
(GPS) apps. WSPs must make these packages available no later than six months                         
from the date of this decision. These packages must include access to 9-1-1 service                           
and be based on consultations with Canadians with disabilities. 

 
214. Accordingly, the Commission directs all WSPs to publicize all of their                       
disability-specific products/services on their websites, and expects them to use                   
other methods to publicize this information, such as through call centres, no later                         
than six months from the date of this decision. 
 

1 CRTC link - https://services.crtc.gc.ca/pub/DocWebBroker/OpenDocument.aspx?DMID=2584496 
(downlaods automatically) 
2 DWCC link- 
http://www.deafwireless.ca/wp-content/uploads/2016/05/Deaf-Wireless-Canada-Survey-Analysis-2016-REV0
2-APRIL-19-2016.pdf 
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Representatives from DWCC, CAD-ASC and CNSDB met with and discussed data plan            
pricing with a number of WSPs including Telus, Rogers, and Bell. All three companies released               
their own Accessibility Plans after these meetings, each different from the other two. Telus’              
Accessibility Plan proved to be popular among DDBHH with its $20 discount and zero rating when                
using SRV Canada VRS app (translation: no data is consumed when using the SRV Canada VRS                
app). Rogers did not initially come up with an Accessibility Plan, and equated / treated its complex                 
cumbersome flex plan chart as its accessibility solution. Rogers eventually copied Telus’            
Accessibility Plan while Bell came up with a free “extra 2GB add-on” promotion. Each WSP’s               
“one size fits all” Accessibility Plan appealed to some but not every DDBHH Canadian - something                
DWCC, CAD and CNSDB elaborated in their follow-up report on TRP 2016-496. For example, a               
$20 discount didn’t (and still doesn’t) significantly lessen the financial burden born by DDBHH              
customers with larger and pricier data plans. There were no “real” Accessibility Plans appropriate              
for those desiring larger data plans. 
 

DDBHH Canadians in certain (not all) provinces saw promotions in December 2017 for             
10GB for $60 data plans. DDBHH individuals were attracted to this promotion - 10GB for $60 fit                 
their video communication needs better than their existing data plans and rushed to take              
advantage of such promotions. DDBHH depend on data plans to a far greater extent than their                
hearing counterparts. DDBHH Canadians use data for everyday needs, as in video            
communications, to each other, to leave video messages or to make calls through SRV Canada               
VRS. Such data plans enable the former to connect to the world in a visual not an aural manner.                   
Data plans (not voice plans) are therefore a necessity for the DDBHH. Hearing counterparts use               
data plans mostly for entertainment - to play games or watch movies. Hearing Canadians depend               
more heavily on voice plans than on data plans.  

 
Many but not all DDBHH Canadians subscribed to the 10GB for $60 plan and took               

advantage of accessibility discounts to bring the final cost down to 10GB for $40. As an aside,                 
some DDBHH Canadians took advantage of this promotion but were told by their WSPs they could                
not have their accessibility discounts applied to their data plans. DWCC et al strongly believes               
something like 10GB for $40.should have been the standard across Canada since data plans              
became available to the general public. 

 
Telus and Rogers DDBHH subscribers may use SRV Canada VRS app without consuming             

any data with their “unlimited SRV Canada VRS” access offerings. Firstly, it must be ALL WSPs                
not just Rogers and Telus who offer this particular feature. Secondly, DDBHH video             
communication needs are not met only by this particular app. DDBHH also use other apps such as                 
Facetime, Skype, Facebook Messenger, Glide and Marco Polo to communicate in sign language             
(either live or recorded). These apps consume large amounts of data and this in and of itself                 
remains a huge concern. 
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DWCC et al proposed the following “DDBHH friendly” data plans when it responded to              
CRTC TRP 2016-496:  10 GB for $40;  15 GB for $55; 20 GB for $70  3

 
Accessibility Plans in the States 
 
DDBHH people live, play and work completely in visual modalities - not aural. Therefore DDBHH               
Canadians totally depend on data plans not voice plans. 
 
The United States has dedicated Deaf and Hard of Hearing plans like the AT&T Text Accessibility                
Plans (TAP plan), as shown below. DWCC et al believes Canadian WSPs should and must adopt                
similar plans. 
 

 
Unlimited Data Plans 
 

DWCC et al strongly believes that unlimited data plans must be made available in              
Canada as they are in the States. Unlimited data plans resolved and still resolve many of                
the video communication issues that American DDBHH have with their wireless services.  

 
T-mobile first launched unlimited data plans in August 2016 which led to an             

“unlimited data war.” Sprint, Verizon, AT&T then US Cellular (in that order) all eventually              
matched T-mobile’s unlimited data plans.  4

3 Source: DWCC et al Follow-Up to TRP 2016-496: 
http://www.deafwireless.ca/wp-content/uploads/2018/04/DWCC-CADASC-Response-TRP-2016-496-Accessi
bility-Reporting-FINAL.pdf 
4 The Latest Mobile Makeover: Why and How Unlimited Data Plans Have Re-emerged: 
https://blogs.cisco.com/sp/the-latest-mobile-makeover-why-and-how-unlimited-data-plans-have-re-emerged 
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American WSPs define the word ‘unlimited’ differently. Each WSP imposes a soft            

cap on unlimited data plans ranging from 20 - 22GB up to 33GB depending on which WSP                 
offers the plan. The average soft cap among American WSPs has been 22GB. To appeal               
its case to Canada, DWCC et al uses this American experience in its proposal that               
Canadian data plans be made available at 10GB for $40, 15GB for $55 and 20GB for $70. 
 

After following the launch of American unlimited data plans, DWCC          
panelists/consultants testified at a TNC 2016-293 public hearing that Canadian WSPs           
offer unlimited data plans similar to the American ones as part of their Accessibility Plans               
geared towards Canadian DDBHH. Such “unlimited data” accessibility packages with 20 to            
22 GB data would solve the high cost and overage charge issues faced by Canadian               
DDBHH. Part of this testimony read as: 
 

4706 MS. ANDERSON-KELLETT (by interpretation): If I could just add, one           
big concern with the deaf community is video communication, and it uses a lot              
of data. We are trying to come to an agreement on that. The deaf community               
would like unlimited with no cap. They don’t want to worry. They want the              
freedom to be able to communicate and use their phone anywhere anytime we             
need. But it seems that a cap is wanted by the WSPs…. 
 
4707 We don’t want to be penalized for data overages because that’s our only              
mode of communication. So that is one thing that we really want to emphasize,              
unlimited data is our preference.  
 
4739 MS. MARSH (by interpretation): For some other hearing people who may            
use voice minutes, they have options to pay $100 or $150 for voice plan and               
they get -- so if they have a data plan, they get unlimited minutes. But if we’re                 
deaf we can’t take advantage of that plan. We need more data in order to               
communicate and that’s why we need unlimited signing minutes. Our phone           
bill would cost thousands of dollars, you know, in comparison to that $100.  
 
4740 MS. ANDERSON-KELLETT (by interpretation): We don’t want to pay for           
overages. We should not be penalized to communicate in our own language            
and have accessibility.  
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4741 MR. BEATTY (by interpretation): We depend fully on video          
communication. I have four hearing members of my family and they all call me              
and want to talk to me and I need to be able to sign and chat with them, and                   
that depletes my data. I often face that experience, but I want to be able to                
communicate with them. It’s a huge issue. I’m a teacher and parents often will              
call in and want to chat with me, and that depletes my data. But they’re fine.                
They have unlimited voice minutes and they can call and chat with me as long               
as they like but I’m limited in communicating with them.”   5

 
As things stand now, Canadian hearing subscribers benefit from certain voice plans            

giving them unlimited “anytime anywhere” phone calls. DDBHH use sign language           
(ASL/LSQ) which may be captured using video communication apps and carried over            
airwaves using data plans (not voice plans). DDBHH depend on data plans since they              
obviously cannot use voice plans. But they face barriers - they are limited in the amount of                 
video communication they may send or receive. Canadian DDBHH ASL/LSQ users want            
the option to subscribe to unlimited data plans for “worry-free” wireless video            
communications. Once this option is available, Canadian DDBHH with their unlimited data            
plans would be on equal footing with their hearing counterparts and their unlimited voice              
plans 
 
An Overview of DWCC et al’s previous surveys 
 

DWCC et al conducted four surveys to date as follows: 
 

● TNC 2015-134 (1257 respondents, 905 analyzed data) 
● TNC 2016-116 (660 respondents, 601 analyzed data) 
● TNC 2017-33 (468 respondents, 437 analyzed data) 
● TRP 2016-496 Follow-Up (51 respondents) 

 
DWCC et all will compare some findings from these four surveys as relevant and as               

applied to the current TNC 2018-98 proceeding (with 308 survey respondents).: 
 
The Companies 
 

DWCC et al observed DDBHH Canadians generally gravitate towards Rogers for its            
wireless services and especially for the quality of the video calls made or received over its                
network. This changed when Telus introduced its $20 Accessibility Plan discount and            

5 Transcript, Hearing February 9, 2017 - https://crtc.gc.ca/eng/transcripts/2017/tt0209.htm 
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unlimited usage of the SRV Canada VRS app. This proved to be an attractive proposition -                
more and more DDBHH switched to Telus. Bell Canada's offer of an extra 2 GB at no                 
extra cost wasn’t attractive enough to retain Bell Canada’s existing DDBHH customers. 
 

According to surveys DWCC et al conducted, the DDBHH wireless marketplace in            
2015 was divided as follows: 30% Rogers, 25% Telus and 22% Bell. In 2016, this shifted                
to 27% Rogers, 26% Telus and Bell dropped to 19%. There was a shift in 2017 in Telus’                  
favor as seen in:  33% Telus,  29% Rogers  and 16% Bell.  

 
A 2018 snapshot with 51 respondents as a follow up to TRP 2016-496 revealed              

the marketplace share became: 37% Telus, 35% Rogers and 0.5% Bell. Another survey             
also in 2018 conducted for TNC 2018-98 with 308 respondents revealed the marketplace             
became 29% Rogers, 21% Telus and 5% Bell  
 

The table and graph below shows how the marketplace share shifted over time. 
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Data Plans 
 

The majority of Canadian DDBHH have a wide range of data plans to choose from. The 
survey for TNC 2015-134 showed respondents picking data plans up to 6GB - nobody subscribed 
to more than 6 GB. Later surveys for TRP 496 and TNC 2018-98 showed a trend of respondents 
moving towards the 8 GB - 15 GB range. A move towards more and more data is not surprising 
given the amount of data required to use the SRV Canada VRS app since its September 2016 
launch. This trend is shown in the table and graph below. 
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Rationale  

 

DWCC et al’s survey attempted to answer questions posed in TNC 2018-98. It was              
developed with DDBHH ASL/LSQ users in mind. It focused on preferences for proposed data              
plans (allocations and price points), current data plans, current data usage, video communications,             
affordability, accessibility plans, and respondents’ awareness of their  wireless rights. 
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The survey attempted to learn about the DDBHH and late deafened ASL/LSQ users’             
experience with wireless data usage especially after the launch of SRV Canada VRS. DWCC et al                
wanted to see what the data usage trend was compared to the first survey from 2015 and to                  
demonstrate that DDBHH Canadians not only rely on their wireless devices for video             
communications with each other and to call hearing people through VRS but also for watching               
important videotaped news delivered in ASL/LSQ. There are several platforms now providing news             
reports with ASL/LSQ anchors streaming on their wireless devices and impacting data plans. New              
information about the Wireless Code, SRV Canada VRS and CCTS has been released and we               
wanted to measure the respondents’ awareness to see if more work is required rea=garding              
raising awareness of the accessibility plans and the Wireless Code.  

 
The questionnaire was designed for Canadians who met the following criteria: 1) a sign              

language user (for example: ASL or LSQ); 2) 18 years of age or older; 3) a Canadian resident; 3)                   
Deaf, Deaf-Blind, Hard of Hearing, or Late-deafened; 4) use either any smartphone or any tablet               
connected to a mobile network (If you are part of someone else’s data plan, have them complete                 
the survey instead of you or complete it instead of them as if you were them). 

  
The survey contents were split in the following sections: 
Part I: About the Respondents: 

Demographics 
Residential 
Employment Background 

Part II: Consumer Experience: 
Wireless Devices and Services 
Wireless Plans 
Video Communications 
Video Streaming in ASL & LSQ 
Data Pricing Options 
Your Rights and Responsibilities 

Part III: Respondent Commentaries 
 

Executive Summary 

This report was prepared for the CRTC, providing a review of survey analysis results in               
response to Telecom Notice of Consultation 2018-98. The survey became the basis to collect              
evidence after Deaf Wireless Canada Consultative Committee (DWCC) members learned of           
minimal efforts to promote the Accessibility Plans, and the continued concern for data package              
pricing for services that are a need rather than a want by Deaf, Deaf-Blind and Hard of Hearing                  
American Sign Language (ASL) and langue des signes québecoise (LSQ) users .  6

 

6 ASL and LSQ users refer to Deaf, DeafBlind, Hard of Hearing, and late deafened people in a group using 
sign languages 
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The survey was conducted in four languages, English, French, ASL, and LSQ, starting on              
May 10, 2018, and ending on May 27, 2018. The final number of respondents to the survey as of                   
was 308 responses. There were a total of four links, two in the English language, two in the                  
French language, and one link each was customized and formatted for Deaf-Blind respondents             
ease of use. The breakdown for analysis is on a national basis.  

 
Highlights 
Demographics 

● 95% of the 308 respondents identified as Deaf, DeafBlind and Hard of Hearing. 
 

● 49% of the respondents were male, 48% were female, and 1% identified as non-binary.  
 

● 59.4% majority of the respondents were in the age range of 35-44 bracket.  
 

● The top five (4) provinces respondents originated from were Ontario (109), British 
Columbia (60), Quebec (35), Nova Scotia (30) and Alberta. (29). 
 

● 71% of the respondents lived in metropolitan cities.  
 

● 88% of the respondents language of use was ASL and English, 6% utilize ASL, English, 
LSQ, and French, and 4% LSQ and French. 

 
Employment  

● Of those with paid jobs, 54% do not work full time. 
● 28% are earning a gross income of $24,999 or less. 
● 63% of people not working depend on either provincial or federal government support 

(CPP, EI, OAS, disability or social assistance). 
 
Wireless Services 

● 90% of respondents have a wireless data plan. 
● 29% subscribe to Rogers Wireless, 21% to Telus Mobility, and 5% to Bell Mobility as their 

Wireless Service Providers (WSP).  
 

● 39% have wireless data plans between 2-7GB, while 42% had packages of 1GB or less, 
10% pay for 8-10GB. 

● 40% of respondents pay between $66 and $75.99 per month for their wireless services. 

● 69% do not have a shared wireless plan, while 22% share with one other DDBHH person. 

● 67% have Apple iPhones, 29% have Android smartphones for wireless access. 
● 42% have Apple iPads, while 40% do not have any kind of tablet with wireless access. 

 
Wireless Agreement 

● 56% have a two-year wireless agreement with device provisions 
● 92% have a post-paid wireless service plan. 
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● 57% have locked devices to the wireless service provider 
 

Accessibility 
● 53% do not have an accessibility plan, while 26% don’t know or unsure if they have an 

accessibility plan.  
 

● 20% of the respondents receive $20.00 discounts for accessibility on their wireless 
services. 43% had other types of accessibility plans, with no consistency. 
 

● 49% did not know about the accessibility plans. 
 

● 37% of respondents said they have voice on their wireless phones, 32% are paying for 
voice services that they don't even use, while 31% are completely unsure about voice 
services on their smartphones. 

 
Perspectives  

● 52% state that their data usage has increased since they started using SRV Canada VRS 
on their wireless devices, and 33% don’t know if there has been a difference. 

● 91% of the respondents would make more video calls if they had more data 
● 71% of the respondents make fewer or less video calls due to a fear of going over their 

monthly data allowance. 
● 77% of the respondents experience worry or anxiety every time they make or receive a 

video call due to the cost of their data plan. 
 

Video Communications 
● 87% of DDBHH use their devices for video communications over their wireless services. 
● 71% use the top 3 live video communication apps: SRV Canada VRS, Facebook Video 

Messenger, and Facetime.  
● 71% use the top video messaging apps: Glide, SRV Canada VRS, Facebook Messenger 
● 82% use SRV Canada VRS app on their wireless devices on the network. 

 
VIdeo streaming for information on Current Issues 

● 83% of the respondents do watch ASL & LSQ videos on their wireless network connected 
devices. 

Awareness 
 

● 73% did not know that using SRV Canada VRS app on a wireless connection (ex: LTE) 
consumes approximately 1.05 GB in two hours. 

● 74% did not know the CRTC Wireless Code caps any and all overages charges to $50 a 
month. 

● 43% are not aware of the CRTC Wireless Code. 
● Only 42% are aware they may file complaints about their data plans to their WSPs and 

CCTS. 
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Summary of Recommendations Lower cost data-only plans for mobile wireless          
services 
 
There 10  recommendations divided into three categories as follows: 

Data Plan Recommendations  

Data Plans and Packages  

1. WSPs are to offer data plans with more data (in GB increments not in MB increments) 
2. WSPs are to offer aforementioned data plans at reasonable / cheaper rates, ex. 10GB for 

$40.00 

Accessibility Plans 

3. All WSPs are to offer the following 3 accessible plans allowing DDBHH to use 
data-intensive video communication apps other than SRV Canada VRS: 

a. 10GB for $40.00 
b. 15GB for $55.00 
c. 20GB for $70.00 (“unlimited data”) 

4. All WSPs to provide free usage of SRV Canada VRS as part of their accessibility plans. 
5. Promote the Accessibility Plans, on single-page web page (both in print and ASL/LSQ 

videos) easy to print-out. 
6. All WSPs are to produce and release ASL/LSQ videos promoting their accessible plans. 

Other Non-Data Plan Recommendations  

Public Awareness & Education 

7. All WSPs are to designate high traffic flagship stores in major metropolitan cities as 
Accessibility Centres of Excellence and to pick specific dates and times that several 
options of accessibility are available and provided shifts with: 

a. Staff fluent in ASL or LSQ (preferably persons who are DDBHH) 
b. Sign language interpreters  
c. Video Remote Interpreting  

8. Choose an annual yearly date to re-circulate the Wireless Code ASL and LSQ videos 
produced by the CWTA.  Repeat every 3-6 months. DWCC et al will follow and assist with 
the promotion and re-distribution of such videos. 

9. SRV Canada VRS (CAV, Inc.) needs to produce ASL/LSQ videos informing DDBHH 
Canadians that using its application for two hours consumes about 1.05 GB of data. 

10. CCTS needs to create accessible ASL and LSQ videos about the complaint processes.  
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Methodology 
 

DWCC et al conducted its online quadlinqual (English/ASL and French/LSQ) survey for            
Canadian DDBHH using SurveyMonkey (www.surveymonkey.com). Appendix C has more details          
on DWCC et al’s timeline. 

 
Questions were developed and determined as we referenced to TNC 2018-98 and among             

Committee members. They were edited in consultation with Berman Communications. Then           
translated to French. After both English and French were created, transcripts for ASL and LSQ               
videos were produced for the onscreen survey interpreters. Filming took place, then the video              
editing of all the produced videos took place. DWCC et al team members embedded all the videos                 
into each of the questions of the survey. 

 
After the online survey links were completed, the paper copy of each of the surveys needed                

to be reworded to give the paper survey respondents the appropriate wording, for example,              
instead of saying “click here,” or “type here,” instead it was worded to; “please write on this line.”                  
Surveys were then duplicated for event distribution. To see the paper copy of the survey questions                
in print, please see Appendix B. 
 

At Mayfest, in Toronto, with an attendance of approximately 1,500 attendees over two days              
of exhibition, people came to do the survey, some left their email addresses if they preferred to be                  
sent the online survey links. They were emailed the links as a follow-up. 

 
Promotion of the survey was initially done via social media with distribution via Facebook,              

across multiple groups and Pages. Campaign graphic and website short links were created for              
Twitter due to character limits. The survey was posted at deafwireless.ca website. There was a               
Mailchimp distribution to over 300 subscribers.  
 

The four-language online and paper survey lasted 17 days - from May 10, 2018 to May 27,                 
2018. There were four separate SurveyMonkey links - English / ASL, English adapted for the               
Deaf-Blind, French/LSQ and French adapted for the Deaf-Blind. All data are analyzed on an              
overall national (not provincial or regional) basis. 

 
The SurveyMonkey website allowed the storing of data, which was later exported to Excel              

for further analysis. All original data (including inconclusive results) are stored in DWCC et al’s               
SurveyMonkey account. 

 
The final number as of May 27, 2018 was 308 responses. Due to the lower than expected                 

survey respondents due to the shorter survey duration period, we did not clean out the data as we                  
wanted to capture as much as we could in a “snapshot” of the respondents experiences.  

 
The 308 responses to the survey fell short of 500, the minimum of which we thought would                 

be a manageable number. For a nation-wide Deaf community survey, based on our experience,              
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this is a lower than usual response due to such a limited time frame for the survey that was cut                    
short by the CRTC’s decision. The primary factors of respondent numbers in this survey round               
were interaction on social media, distributing emails through Mailchimp subscribers, in-person           
meetings, and interaction in the community with a follow-up via e-mails also had an effect on the                 
survey outcomes. A longer survey responding period would have created a greater response level.              
DWCC et al put their all into efforts into getting the survey out.  
 

Demographic and Residential questions were Questions 1 to Question 7. The next series             
of questions, Questions 8 to Question 12 explored the Employment Background of the             
respondents, whether they had employment, the type of employment they had, and the gross              
salary. The questions had logic set up, that if they did not have a paid job, the question would skip                    
to the related question, if you do not have paid work, The next part of the survey focused on                   
Consumer Experience, starting off with generic questions asking about which wireless service            
provider the consumer subscribes to, the types of devices, smartphones and tablets that             
consumers use while they are on the wireless network, with Questions 13 to 15.  
 

The next series of questions focuses on the consumers and their Wireless Plan from              
Questions 16 through to Question 19. The next questions are about the accessibility plan,              
Questions 20 to Question 23. Questions 24 to Question 31 are about wireless data plan details,                
whether they are post-paid, how long are the terms, usage, whether they pay for more data. Two                 
questions ask about the familiarity with the Wireless Code. The next series of questions have to do                 
with the primary reason for ASL and LSQ users using their wireless devices for their everyday:                
video communications, and these are starting at Question 32 to Question 40. The next section               
focused on questions about whether respondents are watching ASL & LSQ news videos streamed              
to their wireless devices. From Questions 40 to Question 44. Question 45 is the most important                
question of the whole survey, as it has the proposed data plans for respondents to choose from.                 
The last question is related to the CCTS with Question 46 and the last Question 47 allows                 
respondents an opportunity to list specific challenges and to provide feedback for the CRTC.  
 
 

Analysis 
Several tools within Excel spreadsheets were used to analyze the survey data in the              

following order: 1) demographics, 2) employment background 3) Wireless companies and devices,            
4) Wireless Plans, 5) Video Communications 5) Video Streaming News in ASL & LSQ 6) Data                
Pricing Options and 7) Awareness of Rights and Responsibilities. The SurveyMonkey website            
allowed the storing of data, which was imported to the Excel format for analyzing. The committee                
has left the raw data (including inconclusive results) within the SurveyMonkey site/ 

 
The final number as of May 27, 2018 was 308 responses. Due to the lower than expected                 

survey respondents due to the shorter survey duration period, we did not clean out the data as we                  
wanted to capture as much as we could in a “snapshot” of the respondents experiences.  
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The 308 responses to the survey fell short of 500, the minimum of which we thought would                 
be a manageable number. For a nation-wide Deaf community survey, based on our experience,              
this is a lower than usual response due to such a limited time frame for the survey that was cut                    
short by the CRTC’s decision. The primary factors of respondent numbers in this survey round               
were interaction on social media, distributing emails through Mailchimp subscribers, in-person           
meetings, and interaction in the community with a follow-up via e-mails also had an effect on the                 
survey outcomes. A longer survey responding period would have created a greater response level.              
DWCC et al put their all into efforts into getting the survey out, and we are pleased to present a                    
snapshot of the Deaf, Deaf-Blind and Hard of hearing perspectives on data-only wireless service              
packages. 
 
For more information on the committee’s timeline, please refer to Appendix C.  
 
Demographics 
The purpose of this section was to establish the survey demographics, including the identification              
of respondents in terms of gender, self-identification of communication preferences and other            
characteristics, and their residential locations. 
 
The demographics of the survey respondents were those who were self-identified as Deaf, at 81%,               
hard of hearing, 9%, followed with Deaf-Blind at 5%.  
 

● Deaf - 81% 
● Hard of Hearing - 9% 
● DeafBlind - 5% 
● Late deafened - 2% 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

To see the full definition of each of the above identifications, please refer to Appendix E.   A table 
of the numbers of respondents can be seen in Appendix A.  
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Survey respondents were from all across Canada, with Ontario having the greatest number of              
respondents, Ontario - 109, British Columbia - 60, Quebec - 35, Nova Scotia - 30 and Alberta - 29.                   
Subsequently, we also observed participation from Manitoba, Newfoundland, and New Brunswick.           
Prince Edward Island, Yukon, Nunavut, and Northwest Territories did not yield any respondents.             
Question 6. 
 

 

The respondents’ language profile has the majority of respondents using ASL and English,             
at 88%, followed by the unique language users that identified that they could utilize all four                
languages, at 6%, followed by LSQ and French at 4% (Question 5). 

 
The age of the survey respondents ranged from 18 years to over 65 years (Question 2) and 

the highest numbers were in the age range of 35-44 accounted for 29% of respondents; 45-54 
year old range at with 24% of the respondents. 18% of respondents were from age 55 to 64 years 
of age, and the smallest group of respondents were between the ages of 18 and 24, at 4%. 

 
Employment  
 

DWCC et al wished to investigate a correlation of the earnings of the respondents with the 
costs they were paying for their monthly data plan bills as well as the earning compared to what 
they chose in the list of proposed data plans (Question 45). The question of total personal income 
before taxes was asked in the survey, and followed with a result that the majority of the 
participants, at 28% were earning a gross income of $24,999 or less, which means over one 
quarter of the respondents can be considered low-income earners. This did not surprise the 
DWCC et al.  

 
The demographic information reflects the identification of the respondents with age           

brackets, gender, residential locations and employment status. The rest of this document explored             
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the wireless device and services the consumer subscribed to, whether or not they had a data                
package, the amount of data they had monthly, and how much they were paying monthly for their                 
data package. To demonstrate the heavy use of data by Deaf, Deaf-Blind and Hard of hearing ASL                 
and LSQ users, questions were asked about the video communication use over wireless             
connections, whether they be live, messages, or streaming video playback. Near the end of the               
document respondents choose which data plan from a list of proposed data package plans and               
prices and finally there is an opportunity to assess the awareness and knowledge of their rights                
and responsibilities as a wireless consumer. 

 
The summarized focal points of the survey results are found on the following pages. 

 
Wireless Services  
 

With the major 3 wireless carrier, survey respondents identified themselves as a majority as 
customers of Rogers Wireless at 29%, Telus Mobility, 21% and Bell Mobility at 5%. See full 
information in Question 13. 

 

DWCC et al asked respondents to confirm they had a wireless plan: 90% of the participants have 
a wireless plan. Only 10% stated they did not and had a text only plan. We are left to wonder: 
why don’t they have a wireless plan? Is it a personal choice? Or is it because they can’t afford 
any wireless plans? To see table and chart, check out Question 16. 
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44% of the respondents have a monthly allowance of less than 1GB of data, and it is without a 
doubt by DWCC et al that it is insufficient data to carry on with the freedom of communicating in 
ASL or LSQ with video mediums over a wireless service network connection. 39% percent listed 
the average data package holder to have a 2-7GB monthly data allowance with the majority 
being post-paid wireless service customers (92% - see Question 30) . The number of subscribers 
to 8-10GB data plans is slowly expanding compared to our first survey in 2016. 

 

The majority of the participants (39/255 or 15%) pay between $66.00 and $75.99 per month for 
their plan. Without knowing the detailed costing of aspects of each wireless data plan it is a 
wonder if we removed voice minutes, how cheaper would the plan be? Besides this result, plans 
that are $56.00 to $65.99 and $76.00 to $85.88 are the most popular. 

 
Accessibility Plans 

More than half of the participants (53%) don’t have any accessibility plan. Are they aware that 
they can qualify for an accessible plan? 26% of the participants don’t know or aren’t sure if they 
actually have an accessibility plan, seen in Question 20. This concerns the DWCC et al.  
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11% of the participants have a discount of $15.00, 21% of the participants have a 
discount of $20.00, and 17% of the other participants have 2 free GB that 
compensates for the discount. The overall results show that 49% of the participants 
have an accessibility plan, which means that the other half do not. 

 

Wireless Data Plans 
 
58% of the participants declared that they don’t often pay for additional data, while 42% of them 
did. To see further check Question 24 
 
Following question #24, users who pay for additional data at least three times every year have 
various habits. 19% of them add less than 1 GB, 29% of them add 1 GB, 16% of them add more 
than 2 GB, 8% had a ‘grandfathered’ plan, while the rest of the participants who replied “Other” 
counts for 36%. More: Question 25. 
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When asked whether they were satisfied with their wireless data’s pricing, the respondents came 
back with 79% dissatisfaction, and a very low 21% satisfaction rating.  

 
 
Video Communications  
 
A grand majority at 87% confirmed that they use their wireless devices for video communications 
over the wireless service network. 13% said they did not. 
 

 
 
In the next question, survey respondents identified which live and video messaging apps they were 
using for video communications. In question 33, it was clear the three most popular live interactive 
video applications: 
- SRV Canada VRS: 25% 
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- Facebook Video Messenger: 23% 
- Facetime: 23% 
 
In question 34, it was clear while using wireless data, in order to leave video messages through 
applications, the three most popular are as follows: 
- Glide: 25% 
- Facebook Video Messenger: 23% 
- SRV Canada VRS: 23%  
 
 
More Data Usage 
 
The strong majority of participants (91%) would make more calls through their wireless             
network if they had access to more data. See question 35 and chart below for more                
information: 

 
 
The majority of participants’ mental health is affected by worrying and anxiety due to their               
data plan pricing. 77% of them declared they are anxious every time they make or receive                
a video call while connected to a wireless service network. Check Question 37 for more               
details. 
 

 
A little bit more than half of the participants (52%) noticed an increase of data usage since                 
using the SRV Canada VRS application on their smartphone or tablet, while 33% either              
don’t know or didn’t check. To see a further breakdown, check out Question 40. 
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Lower-cost wireless data plan proposals 
 
The most popular choice (32%) from the list of wireless data plan cost proposals listed as                
options including the telecom’s proposals for TNC 2018-98, was the choice of 10GB for              
$40.00. It came to no surprise that very few chose the MB package options considering               
this population of Canadians relies on the GB data plans for their video communications.              
CRTC and the telecoms should keep in mind that DDBHH Canadians’ preference is to              
have access to as much wireless data as possible in order to avoid being limited by the                 
low amount of available data on their current plans. For full analysis, check Question 45               
in Appendix A. 

 
 
Awareness of Commission for Complaints for Telecom-television Services (CCTS) 
 
The majority of the users (57%) did not know they could file a complaint about their                
data plan to their wireless service provider as well as to the CCTS, while the other                
42% knew. It is therefore important to raise awareness about the CCTS. 
 
 
Cross Analysis of Survey Questions 
 
The answers to pairs of questions are cross analyzed to give a clearer picture of               
the survey responses. Cross analysis was done with the survey’s most important            
and most critical question - Question 45 where respondents chose which proposed            
data plan they would subscribe to. Tables used in cross analyses are in Appendix              
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B.  
 
Cross Analysis of Age with Proposed Data Plan Options  
 
In this cross analysis, Question 1 was cross analysed with Question 45. 14 respondents out of 244 
(5.7%) respondents of all ages indicated a preference for the data plans proposed by the WSPs – 
those being either the 400 MB for $25 or 500 MB for $30.  173 respondents (70.9%) of all ages 
prefer paying anywhere between $40 and $70 for between 10 and 20 GB as proposed by DWCC 
et al. 57 respondents (23.4%) did not pick any data plans proposed and this is a strong indication 
that more data plan choices must be made available to meet diverse video communication needs 
whatever they may be. 
  
77 out of 244 (31.6%) respondents aged 35 – 44 form the largest group. 56 respondents out of this 
group (72.7%) prefer paying anywhere between $40 and $70 for between 10 and 20 GB. At least 
60% of each age grouping from 18 up to 64 have the same preference. Only those aged 65+ or 
those who did not provide their age did not have a strong preference for the 10GB, 15GB and 
20GB data plans but they had zero preference for the 400MB and 500MB data plans. Instead they 
asked for more data plan choices. 
 
Cross Analysis of Gender identity with Proposed Data Plan Options 
 
Question 2  was cross analysed with Question 45. The gender distribution of 244 respondents 
seems to be split relatively evenly between 106 (43.4%) females and 125 (51.2%) males. 13 
(5.3%) respondents either identified as non binary or chose not to reveal their gender. 
 
The most popular data plan is 10GB for $40 chosen by 76 (31.1%) out of 244 respondents of all 
genders and “none of the above” is second with 57 (23.4%) out of 244 respondents. Clearly more 
data plan choices other than 400MB and 500MB are necessary. 
 
The 14 (5.7%) respondents who chose the data plans proposed by the WSPs (those being either 
the 400 MB for $25 or 500 MB for $30) were split 50 – 50 between females and males. 75 (70.8%) 
out of 106 females and 89 (71.2%) out of 125 males prefer paying anywhere between $40 and $70 
for between 10 and 20 GB. In other words, there are strong similarities in datplan preferences 
among females and males. 4 (80%) out of 5 nonbinary individuals and 5 (62.5%) out of 8 
individuals who did not reveal their gender prefer paying anywhere between $40 and $70 for 
between 10 and 20 GB. 
 
 
Cross Analysis of Province with Proposed Data plan options 
 
Here, Question 6 was cross analysed with Question 45. The four most populous provinces in 
terms of where 238 respondents came from are Ontario (111 or 46.6%), BC (46 or 19.3%), Alberta 
BC (28 or 11.8%) and Nova Scotia (24 or 10.1%) in that order. 
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14 (5.9%) out of 238 respondents from across Canada prefer the 400 MB or 500 MB data plan as 
proposed by WSPs making both data plans the least popular across Canada. 167 (70.2%) and 57 
(23.9%) out of 238 respondents from across Canada chose between 10 and 20 GB or none of the 
above respectively. The most popular data plan in Canada depends on the province.10GB is most 
popular in BC (21 out of 46) and Ontario (36 out of 111); 20GB in Alberta (9 out of 28) and finally 
“none of the above” (7 out of 24) in Nova Scotia. 
 
Cross Analysis of Gross Income with Data plans (GB) 
 
55 (23.4%) out of 235 respondents earn less than $25,000 a year. 107 (45.3%) respondents earn 
less than $35,000. Only 45 (18.3%) earn more than $55,000 a year. 45 (19.1%) did not divulge 
their annual gross income. 
  
The largest segment of those with data plans up to one GB earn up to $25,000 (8 out of 21 
respondents or 38.1%). 32 (58.2%) out of 55 respondents earning less than $25,000 opt for data 
plans up to 5 GB. 
  
The most popular data plan range is 2 to 5 GB with 101 (43.0%) out of 235 respondents. The most 
popular data plan is 2GB with 38 (16.2%) respondents regardless of gross income. The second 
most popular is 10GB with 36 (15.3%). Both cases did not show a strong relationship between 
income and data plan size. 
 
Cross Analysis of Gross Income with How much pay monthly for their data plan 
 
The most common data plans used by all respondents regardless of gross income cost between 
$56 and $95.99 with 99 (44.6%) respondents out of 222. Those earning up to $24,999 comprised 
of 30 (30.3%) individuals within this group of 99 respondents. On a larger scale, the most common 
datplans used by all subscribers regardless of gross income cost between $56 and $135.99 with 
142 (64.0%) respondents out of 222. 38 (17.2%) out of 222 respondents pay up to $55.99 
regardless of gross income for their data plans. This is a reflection of Canada having one of the 
most expensive data plans in the world. 
  
Cross Analysis of  Gross income x Q45 Proposed Data plan options 
 
The most common preferred proposed data plan regardless of existing data plan price point is 
10GB for $40 with 76 (31.1%) out of 244 respondents. For the most part, this particular proposed 
data plan seems to be the topmost choice (with some exceptions here and there) among 
respondents who have existing data plans with diverse price points. 
  
The second most common preferred proposed data plan regardless of existing data plan price 
point is “none of the above” with 57 (23.4%) out of 244 respondents. This is a strong indication that 
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various data plan options must be made available to accommodate diverse video communication 
requirements. 
  
Next on the popularity rank are 15GB for $55 and 20GB for $70 with 48 (19.7%) and 20.4%) 
respectively out of 244 respondents. 
  
The least popular proposed data plans are 400MB for $25 and 500MB for $30 which are 
collectively favored by 14 (5.7%) of the 244 respondents. 
 
 
 
Overall Issues raised in the Survey Analysis 
 
First of all, the number of people who have good salaries in this survey response is quite low. 
Historically Deaf people have struggled to gain employment.  
 
Here is an excerpt from the Canadian Association of the Deaf-Association des Sourds du Canada 
(CAD-ASC) position paper on Employment and Employability that describes exactly what its 
observation was coming away from the employment-related survey questions and results. It provides 
the reader with a good overview of the employment challenges that DDBHH Canadians have. 
 
Here are some words:  
 

“The real causes of high unemployment in the Deaf community are hearing            
patronization, inappropriate educational methodology, and systemic discrimination. In        
1998, we conducted a formal and rigorous data collection project involving more than             
1,000 people in the Deaf community. We found that only 20% of Deaf Canadians are               
fully employed; 42% are underemployed; and 38% are unemployed. In 2014-15, once            
again we conducted a formal survey of 365 Deaf Canadians, under the supervision of              
the retired Chief Statistician of Statistics Canada. This time the number of unemployed             
Deaf Canadians was 40%, an increase of 2% since 1998. All of the remaining 60%               
were either self-employed or short-term contract workers, 24% of them part-time.  
 
The increase in unemployment since 1998 more or less matches the increase in             
unemployment among the general populace. That means, however, that it is still            
approximately 32% higher than the general unemployment rate. In 1998, less than 6%             
of respondents were self-employed; in 2015, this figure had exploded to over 22%. We              
attribute this increase to two factors:  
 
(1) the Internet and electronic communications/media as a whole have opened up            
opportunities for Deaf Canadians to create their own jobs as software engineers, game             
creators, on-line businesses, or even just buying and selling through eBay, Kijiji, and             
similar markets;  
 
(2) Deaf individuals have given up on governments to create jobs and have given up               
the struggle to convince non-Deaf employers to hire them; instead, they have resorted             
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to supporting themselves by serving their own community, either through personal           
businesses or through contract employment.  
 
This conclusion extends the findings of the 1998 survey which proved that the Deaf              
community is its own best employers, particularly in the fields of education, social             
services, technology (e.g., website design and management), and video productions.  
 
It should be noted that, in common with most self-employed non-Deaf Canadians, Deaf             
entrepreneurs receive low income from their businesses. A majority – almost one-third            
– were earning less than $15,000 per year, compared to the Canadian average income              
of $37,313. A mere 21% of Deaf Canadians earn over $50,000 per year. The primary               
reason why Deaf people can only find work in the Deaf community or by running their                
own small enterprises is the barriers to their participation in non-Deaf society. Potential             
employers may be reluctant to hire Deaf workers because of assumptions that            
communicating with them is “too much trouble” and meeting their needs in the             
workplace would impose a financial strain.”  7

 
In general, Deaf people receive lower incomes and paying more for something that they              
actually need for their everyday communications that being using video communication           
on their wireless devices.  
 
A very low proportion of respondents are interested in the lower proposed data plans.              
This is not surprising as DDBHH ASL/LSQ users require more data especially when they              
rely on the data for those specific applications requiring more data. This includes video              
communications and messaging for such apps as Glide, Facetime, Skype and SRV            
Canada VRS. Additionally, there are new ASL/LSQ anchored news programs that are            
accessible by streaming on wireless devices, and that has become a new strain on              
DDBHH ASL and LSQ consumers’ wireless data plans. It is no surprise that the majority               
picked the $40 for 10GB as the package that best fits their needs and budget.  
 
DDBHH Canadians want more data at more reasonable rates, as it is their everyday              
access for telecommunications and information purposes, as they do not use their phone             
for audio purposes but rather visual communication.  
 
According to the survey results, it is clear that not a lot of DDBHH people have                
accessibility discounts, and if they have some semblance of an accessibility plan there is              
a disparity, and not a consistency, to the plans that these consumers currently have. It is                
a concern that there is not a lot of awareness about the accessibility plans, there need to                 
be more videos distributed by the companies themselves to spread the word in ASL and               
LSQ and have the DWCC et al assist in distributing information about the availability of               
such accessibility data plans.  
 
A common complaint DWCC et al receive is that nobody within the companies are aware               
of the accessibility plan that the company offers. The location of the information is hard to                
find on the website, additionally there is no consistency to which stores are aware of such                

7 Employment and Employability - http://cad.ca/issues-positions/employment-and-employability/ 
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plans. 
 
Non-Data Plan Issues - Awareness Concerns 
 
To continue in the vein of informational videos, as in promotional wireless service             
provider information videos in ASL/LSQ. Even though the Wireless Code videos were            
released in December 2017, there seems to be people that still haven’t seen the ASL and                
LSQ videos released by the CWTA. SRV Canada VRS has a document, but not a video                
available in ASL and LSQ explaining about the data consumption of 1.05 GB for 2 hours                
of video communication. There is a concern that CCTS, even after consultation with             
DWCC et al, still hasn’t made their website and complaint processes accessible in ASL              
and LSQ. 
 
Recommendations 
 
Summary of Recommendations Lower cost data-only plans for mobile wireless services 

Data Plans and Packages  

1. WSPs are to offer data plans are with more data (in GB increments not in MB increments) 
2. WSPs are to offer aforementioned data plans at reasonable / cheaper rates, ex. 10GB for 

$60.00 

Accessibility Plans 

3. Do not offer just one discount that applies to everyone. An “one size fits all” 
approach.does not and cannot meet the diverse requirements Canadian DDBHH have, 
All WSPs are to offer 3 different data plans (see below) tailored to DDBHH Canadians. 
 

4. All WSPs are to offer the following 3 accessible plans allowing DDBH to use other 
data-intensive video communication apps: 

a. 10GB for $40.00 
b. 15GB for $55.00 
c. 20GB for $70.00 (promote as “unlimited data”) 

5. All WSPs to provide free usage of SRV Canada VRS as part of their accessibility plans 

6. Promote the Accessibility Plans, on single-page web page (both in print and ASL/LSQ 
videos) easy to print-out from company websites. Consumers need to be able to bring the 
information about the accessible plans into the stores for inquiry without getting into 
disputes with store staff. 

7. All WSPs are to produce and release ASL/LSQ videos promoting their accessible plans. 

8. DWCC et al recommend all wireless companies, to decide on multiple high traffic 
locations depending on the geography and pick specific dates and times that several 
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options of accessibility are available and provided:  

a. 1) Sign language interpreters  
b. 2) Video Remote Interpreting  
c. 3) Signing staff (preferably staff persons who are DDBHH) are on shift. 

 
The suggestion is to pick regular days and times, with more than one option per 
week at these designated stores and publicly advertise (preferably in ASL and 
LSQ videos) with information about 20 these time slots and have these locations 
become an accessibility flagship store. Such an example of an accessibility 
services and products “hub” would be Metrotown 
 

d. Choose an annual yearly date to re-circulate the Wireless Code ASL and LSQ 
videos produced by the CWTA.  Repeat every 3-6 months. DWCC et al will follow 
and assist with the promotion and re-distribution of such videos. 

9. SRV Canada VRS (CAV, Inc.) needs to produce ASL/LSQ videos informing DDBHH 
Canadians that using its application for two hours consumes about 1.05 GB of data.. 

10. CCTS needs to create accessible ASL and LSQ videos about the complaint processes and 
mechanisms for Deaf, Deaf-Blind and Hard of hearing customers on its website and make the 
services accessible to these Canadians. 

 
UN Convention on the Rights of Persons with Disabilities (CRPD) 

All of these overall recommendations are emphasized in the United Nations Convention            
on the Rights of Persons with Disabilities (CRPD) that Canada ratified in 2010.  

The Convention ensures the right to accessibility in its Article 9. Governments should take              
appropriate measures to ensure to persons with disabilities access, on an equal basis with others... to                
information and communications, including information and communications technologies. This         
includes provisions of equal data plans for Deaf, Deaf-Blind and Hard of hearing for their video                
communications as the hearing people with their voice communications.  

The Convention ensures the right to Sign language recognition in its Article 21. Currently,              
there are over 42 countries globally that have recognized Sign Languages, yet Canada has not               
yet recognized its two national Sign languages - American Sign Language (ASL) and langue des               
signes québécoise (LSQ). 

Canada’s Recognition of ASL and LSQ 

The goal is to have legislation recognizing ASL and LSQ as official Canadian National              
Sign Languages. This legislation will deliver together the definition of accessible communication            
and the linguistic identity of Deaf individuals as integral to both Canadian English and French               
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societies. This is an important step towards social inclusion and human rights for Deaf, Hard of                
Hearing and DeafBlind Canadians, because highlights clear benefits in terms of improved access             
to information and services, especially in the area of telecommunication 

 
Conclusion 
There is a demonstrated need for reasonably priced data plans. To be more specific, there is high 
demand for 10GB for $40.00, 15GB for $55.00 and 20GB for $70.00. There is little demand for 400 
MB for $25 and 500 MB for $30. 
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Appendix A: Survey Questions & Overall Results of Survey Data 

DEMOGRAPHICS 
 
Question 1: Are you…(identity)? 

The results clearly show that most participants are Deaf at 81%. Those who identified              
themselves as hard of hearing are the 2nd biggest category with 9%. The third category of                
respondents self-identified as Deaf-Blind at 5%. It is now clear that Deaf, Deaf-Blind, and hard of                
hearing people really need a plan that provides more wireless data in order to access               
communication via videoconference and calls such as SRV Canada VRS, Glide, Facetime,            
Skype and so on. 

 
DEMOGRAPHICS 
 
 
Question 2. How old are you?  
 

The 35-44 and 45-54-year old age categories form the majority with results of 29% and               
24%, respectively. The 35-54-year old population has an active life, more than other age              
categories as they have jobs, families and activities. It’s very important for this category of               
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population to access higher internet data. By having access to greater wireless data,             
communication would be easier and more efficient, which in turn, provides a better quality of life on                 
a daily basis. 

 

 
 
 
 
 
 
Question 3: What gender do you identify with? 
 

The majority of the participants are men (49%), while women constitute 48% of the pool               
of participants. Only 4% of the participants consider themselves as non-binary or preferred not to               
answer. 
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 Question 4: What were the ethnic or cultural origins of your ancestors?  
 

For this question, the results vary. More than half of the participants are from North               
America (57%). Those of European descent come in second percentage-wise with 18% of the              
participants. 22% did not wish to specify what the origins were of their ancestors. 
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 Question 5: What languages do you use most often?  
 

American Sign Language and English are the most used languages for 88% of the              
participants. Therefore, these two languages constitute the majority of the respondents’           
languages. The results of this question are representative for Canada because most provinces             
are anglophone. Quebec Sign Language (LSQ) and French are most used in Quebec, in Ontario,               
and in some Maritime provinces. Despite the results, it is important to take note that LSQ and                 
French are equally as important as ASL and English. Notably, there is a unique group of                
respondents that happen to be fluent in four languages, at 6%. 
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Question 6: Which Province or Territory do you live in?  

The majority of the participants live in Ontario, at 36%. These results are again              
representative of the whole pool of participants because Ontario is among the most populated              
provinces, along with Quebec. 20% of the participants are from British Columbia, and Quebec              
came 3rd in terms of participants, at 12%. 
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Question 7: Where do you live (metropolitan vs. rural)? 

71% of the participants live in a city of over 50,000 inhabitants. 20% of the participants                
live in a small city of between 2,500 and 50,000 inhabitants. 9% live in smaller villages, are                 
nomadic or just simply prefer not to answer the question. 
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EMPLOYMENT 

Question 8: Do you have a job? 
78% of the participants have a paid job while 22% of them do not. It is important to be                   

aware that 22% have a lower income and could be poor. These participants probably can’t afford                
expensive plans that include wireless data and voice. Plans that includes wireless data only at an                
affordable price would be logical. 
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Question 9: Which one of these terms best describes your paid job? 

43% of the participants have a full-time job, and 20% of them have part-time jobs. 14% of                 
the participants are freelancers or business owners. Those who have jobs need to communicate              
in sign language with their working peers or their boss. It’s also possible that they have a job that                   
requires constant use of a cellphone in order to complete their tasks, which in turn, requires more                 
wireless data. Note that freelancers and business owners have a high need for wireless data in                
order to obtain contracts or work opportunities or to contact other businesses that are related to                
theirs. 
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Q10. What is your total personal gross income, before taxes? 

 
28% of the participants have a gross income of $24,999 or less, which means that one                

quarter of them can be considered low-income earners. They can’t afford expensive wireless             
plans that include data and voice, a package that doesn’t meet their needs. 
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Question 11: If you do not have paid work, what do you do? 

 
We could consider that 21% of the participants are retired, 18% are volunteers, 17% are               

students, and 9% are parents or informal caregivers for family members, and more than one               
quarter (35%) answered “Other” and gave some specifications. 
 

 
 
 

 
 
 
Question 12: If you do not have paid work, your income is from where? 
 
  26% of the participants are on welfare or disability support. They receive a sufficient amount on 
a monthly basis to meet their primary needs. They can’t afford expensive wireless plans that 
include both data and voice, which doesn’t meet their needs. 37% get their income from 
elsewhere.
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WIRELESS 
 
Question 13: Which wireless service providers do you currently use? 
 

Wireless carriers such as Rogers, Fido, and Telus are the most popular. 29% of the               
participants are with Roger Wireless, while 21% are with Fido and Telus Mobility, respectively.              
Only 5% of Bell Mobility respondents participated in this survey. It should be noted that these                
three companies are well-known for providing accessibility plans to their Deaf and hard of              
hearing customers.  
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Question 14. What kind of smartphone device do you use most for wireless data 
service? 

67% (one third) of the participants have an iPhone. Of those who own iPhones, they regularly use 
Facetime to communicate in sign language, which leads them to use more wireless data. Android came 
in second with 29% of the participants using this type of smartphone.  
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Question 15: What kind of tablet that has wireless data service do you use most often? 

42% of the participants have iPads that provides wireless connection services. 40% of the participants 
don’t have tablets.
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Comments from Respondents: 

“IOS (apple iPad) only wifi” (Respondent ID#6885551825) 

“Rogers Business” (Respondent ID#     ) 

“No data” 

2 x $15 accessibility plan  

I do not get an accessibility discount 

“Unlimited data (under Sprint's Deaf Plan) $45 USD per month.” (Respondent ID#6885363349) 

“$30 off and an increase of 2 GB“(Respondent ID#6883060071) 

“2 x $15 accessibility plan“ (Respondent ID#6883034413) 

“I do not get an accessibility discount“(Respondent ID#6881315612)  

 

Question 16: Do you have a wireless data plan? 

90% of the participants have a wireless plan. With a result close to 100%, it’s the absolute majority. It 
clearly demonstrates that these participants need a wireless plan. 10% of the participants don’t have any 
wireless plan. The question then is: why don’t they have a wireless plan? Is it a personal choice? Or is it 
because they can’t afford any wireless plans? 
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Question 17 How much wireless data is included in your monthly plan? 

The majority of the participants have less than 100 MB of data or between 101 and 250 MB of data in their 
monthly plan. Without doubt, these types of data plans are clearly insufficient for various purposes such as video 
relay service calls or other video conference applications.

 

 

Question 18 How much are you paying for your total monthly fees (including any data 
add-ons and taxes)? 

The majority of the participants pay between $66 and $75.99 per month for their plan. It would be 
beneficial to have a detailed costing of different aspects of the plan, such as wireless data and voice 
minutes. If we removed voice minutes, how cheaper would the plan be? 
 
Besides this result, plans that are $56 to $65.99 and $76 to $85.88 are the most popular. 
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Q19 How many DDBHH people are on my data plan (for example have a family               
plan)?  

69% of the participants responded being the only ones to use their own data plan. 22% 
of the participants share their data plan with someone else. Only 5% share their data 
plan with two or more people.  

 

 

Q20 Do you have an accessibility plan? 

More than half of the participants (53%) don’t have any accessibility plan. Are they 
aware that they can qualify for an accessible plan? 26% of the participants don’t know 
or aren’t sure if they actually have an accessibility plan. 

These results demonstrate that the participants aren’t sufficiently informed about this 
discount or rebate. The telecoms, with DWCC et al’s consultation, should assist to find 
different strategies to make sure these customers are informed about these plans, 
which they have the right to receive. 
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Question 21 If yes, please describe the accessibility plan  (select all that apply) 

11% of the participants have a discount of $15.00, 21% of the participants have a 
discount of $20.00, and 17% of the other participants have 2 free GB that 
compensates for the discount. The overall results show that 49% of the participants 
have an accessibility plan, which means that the other half do not. 

 

 

Q21 Other comments:  

● “voice phone removed“(Respondent ID#6880272945) 
● “$30 off and an increase of 2 GB“ (Respondent ID#6883060071) 
● “2 x $15 accessibility plan“ (Respondent ID#6883034413) 
● “$10.00“(Respondent ID#6879947401) 
● “23.00$ discount“(Respondent ID#6875122131) 
● “Unlimited data (under Sprint's Deaf Plan) $45 USD per month“ (Respondent ID#6885363349) 
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Other comments - none 

● “I do not get an accessibility discount“(Respondent ID#6881315612) 
● “no discount“(Respondent ID#6880929413) 
● “no idea?“(Respondent ID#6880273114) 
● “didn't offer the plan yet“(Respondent ID#6870342115) 
● “I have 6 GB but can't buy new iphone because my plan is grandfathered.“ (Respondent 

ID#6880019055) 

 

 

Question 22 Does your accessibility plan include voice minutes? 

37% of the participants stated having voice minutes in their plan. 31% of the participants don’t 
know or aren’t sure if their plan includes voice minutes. Unfortunately, 32% of the participants, or 
more, pay for the voice minutes service that they never use. Where’s the equality between these 
users who subsidize a service they never use to hearing people who use the voice minutes? 
 

 

 

Question 23 How did you first find out about the availability of the accessibility              
plan? 

49% of the participants admit that they didn’t know there was such a thing as an accessibility plan 
until they took the current survey. 18% of the participants found out about accessibility plans 
through a friend. These are very deceiving results because they’re all supposed to be aware of the 
accessibility plan from day one. These people aren’t sufficiently informed by the telecom 
companies. 12% of the participants found out about the plan through CAD, DWCC, CNSDB, and 
DAANS, which could be considered as appropriate information sources. These organizations 
should continue to disseminate this information among their members.  
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Q23 Other DDBHH association - Which Association?: 

● “Island deaf and hard of hearing centre “ (Respondent ID#6882082269) 
● “Gallaudet University“ (Respondent ID#6885363349) 
● “Mayfest“ (Respondent ID#6880990341) 
● “Facebook“ (Respondent ID#6881272834) 

 
 
Q23 Other - no one informed me: 

● “Self - No one told me.“ (Respondent ID#6888264941) 
● “No one info me“ (Respondent ID#6886799123) 

 
Q23 Other - Telecom information: 

● “Bell Mobility doesn't provide accessibility plan“ (Respondent ID#6879947927) 
 
 
Q24 Do you frequently end up paying for extra data usage? 
 
58% of the participants declared that they don’t often pay for additional data, while 42% of them 
did. 
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Q25 When you realize you are going to exceed your data limit in the  
         current month, and so you decide to buy an add-on for that month 
         only, how much an add-on do you choose? 
 
Following question #24, users who pay for additional data at least three times every year have 
various habits. 19% of them add less than 1 GB, 29% of them add 1 GB, 16% of them add more 
than 2 GB, while the rest of the participants who replied “Other” counts for 36%. 

 

 
Q25 Other comments: 

● “I buy 1 GB plan“ (Respondent ID#6880973754) 
● “another 1GB if over 5GB“ (Respondent ID#6881289570) 
● “Pay $20 to add on for 1 gb“ (Respondent ID#6887945136) 
● “I have to pay $50.00 for over 10 gb data usage.“(Respondent           
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ID#6881214742) 
● “They charge me $10 whenever I extend the maximum amount“          

(Respondent ID#6888264941) 
● “My data is unlimited“ (Respondent ID#6870342115) 
● “Originally I have had 1 GB for years until I realize I am using more than my                 

limit data being off grid lifestyle upped it to 4 GB“ (Respondent            
ID#6885508346) 

● “I try to stay within my limits or stop using my phone“ (Respondent ID#
6888680674) 

● “I only have unlimited usage up to 5 GB but i would like to add some more                 
but Freedom Mobile do not have full coverage area in Canada“           
(Respondent ID#6887229286) 

● “if I use more, I pay more“ (Respondent ID#6880019055) 
● “Did not buy, they keep EXCEEDING UPWARDS“ (Respondent        

ID#6883358734) 
● “didnt buy extra GB“ (Respondent ID#6885501781) 
● “No idea“ (Respondent ID#6885363349) 

Q25 Other comments - Depends: 
 

● “All of above but it depends on how close I am to the next billing cycle“                
(Respondent ID#6882660009) 

● “Depend how many days left before monthly end.“ (Respondent ID#
6881145824) 

● “Depending on how much data used before refreshing to zero data as new             
monthly arrive“ (Respondent ID#6881896851) 

 
25 Other comments - Barriers: 
 

● “I don't buy any add-ons. We just limit our data usage until the end of the                
month (less use of video chats). My plan is already too expensive to add              
any more add-ons.“ (Respondent ID#6881152632) 

● “I avoid using data and use free WiFi till my new cycle starts. Very              
inconvenience due to budget.“ (Respondent ID#6881221333) 

● “Disconnected my data“ (Respondent ID#6886278856) 
● “Looking for wifi if my data limit was almost out“ (Respondent           

ID#6880128633) 
● “I stop using video“ (Respondent ID#6881264864) 
● “Reduce using VRS Seek for wifi area and use it.“ (Respondent           

ID#6882163192) 
● “I don't buy more. I have unlimited 3gb normal speed once that is used up I                

can't use internet bc too slow“ (Respondent ID#6870354165) 
● “If I'm near the limit, I start to use airport mode more often, rely on WiFi                

spots, turn off all apps that use cellular data in background, and ration data              
until the next reset - typically at the start of each month. If I know that I'll be                  
travelling often, I'll purchase extra data to suit my need rather than waste             
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my time doing all of these workarounds. Most data usage were for            
communication purpose (e.g. Skype, FaceTime, Glide, Marco Polo, etc.)         
and do not often use it for entertainments - unlike most hearing people who              
are content with what they have.“ (Respondent ID#6885268794) 

 
Q25 Other comments - Do not use - stop using: 
 

● “Had to turn off data and use other through wifi until the monthly resets              
again to 0“ (Respondent ID#6869419535) 
“I simply stop using data on my phone (turn it off) and rely only on Wi-Fi.“                
(Respondent ID#6882245194) 

● “I turn data off“ (Respondent ID#6879812954) 
● “we are cautious not to exceed data use “ (Respondent ID#6882954372) 

 
Q25 Other comments - Notifications and Alerts: 

● “I get a warning text saying I’m at my limit and I can shut off data or manage                  
my data for my children through the MyRogers app so I don’t go over my               
limit.“ (Respondent ID# 6884541266) 

● “I stop or use less data use when I get an alert I am close to my limit.“                  
(Respondent ID#6881345361) 

● “Service provider will calculate the usage once it's an overage“ (Respondent           
ID#6881310677) 

 
 
Q26 Are you happy with the price of data on your wireless plan? 
 
This result clearly shows users’ dissatisfaction in regard to wireless data’s plans with 79%. Only 
21% of them are satisfied. 
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Q26 
 
“Too expensive it is for something I NEED rather than want“ (RESPONDENT ID#6888962871) 
 
“Because hard to use FaceTime with wifi“ (RESPONDENT ID#6888616905) 
 
“For data plan only. Not voice. Use VRS a lot.“ (RESPONDENT ID#6888600906) 
 
“Cost a lot- but need better and high data for VRS callings and video callings.“ (RESPONDENT 
ID#6888499490) 
 
“Not enough for two of us use 500 MB to use“ (RESPONDENT ID#6887945136) 
 
“need more GB and less cost , one day , I will add kids to my line ( family fee or something)“ 
(RESPONDENT ID#6887531450) 
 
“Reason I need data to call VRS outside wireless but I have to pay more. I need to accessible plan 
to discount for data.“ (RESPONDENT ID#6887144022) 
 
“Price high and eat my data fast!“ (RESPONDENT ID#6886931323) 
 
“Price high, data less“ (RESPONDENT ID#6886331529) 
 
“Would like to have unlimited data to use FaceTime or VRS, skype etc.“ (RESPONDENT 
ID#6886278856) 
 
“Too expensive“ (RESPONDENT ID#6886204155) 
 
“Why do i still pay for voice.“ (RESPONDENT ID#6886198194) 
 
“too expensive for accessiblility“ (RESPONDENT ID#6886148176) 
 
“Everything has to be use on wifi as I tell friends don't have enough data if needed“ 
(RESPONDENT ID#6886081554) 
 
“add voice and dont want to pay more data for VRS on smartphone“ (RESPONDENT 
ID#6885551825) 
 
 
“data service is too expensive compare with voice unlimited plan“ (RESPONDENT 
ID#6885508346) 
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“I wish less cost data cuz I have to watch data for VRS“ (RESPONDENT ID#6884487366) 
 
“Paid a lot due SRV and wish I have wifi at my work“ (RESPONDENT ID#6884291603) 
 
“I am on a fixed income and have to pay for uncovered medical expenses.“ (RESPONDENT 
ID#6884202261) 
 
“not enough data because of my data usage..  my husband is deaf and my children call me on 
video to chat on some nights  not enough data  even if I'm out at friends house etc..  no need 
better plan and more accessible to a deaf person“ (RESPONDENT ID#6884202146) 
 
“Felt unfair and taken advantage of“ (RESPONDENT ID#6884029674) 
 
“Why I still pay for voice plan and I m deaf and I can’t talk with voice plan by mobility“ 
(RESPONDENT ID#6883751859) 
 
“I find it expensive, especially when don't have access to wifi and have to make video calls“ 
(RESPONDENT ID#6883607648) 
 
“Not fair to deaf people ..  why have to pay more as we use video FaceTime or Skype with no 
WiFi.“ (RESPONDENT ID#6883548830) 
 
“I missed out on the $40 promotion for 10 gb but I am not qualified.“ (RESPONDENT ID#
6883358734) 
 
“I pay too much for data, yet hearing people pay less.“ (RESPONDENT ID#6883217430) 
 
“Too much $ and often times paying for data usage during wait time to speak to a live person. For 
example wait to speak with Telus’s rep can wait up to 2 hours to finally speak to the rep.“ 
(RESPONDENT ID#6883136647) 
 
“Seems other countries are way cheaper“ (RESPONDENT ID#6883130253) 
 
“not Enough data included plan due to family plan data usage is high due to communication 
needs.“ (RESPONDENT ID#6883110836) 
 
“sometimes the cost of add-up is too much“ (RESPONDENT ID#6883086459) 
 
“I can’t afford that much with my retired pay“ (RESPONDENT ID#6883022269) 
 
“I need to use data to connect with family and colleagues. It is too expensive!“ (RESPONDENT 
ID#6882954372) 
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“Too expensive for just using text and video communication as they are my main usages but the 
data kept going over because of this...... so had to pay extra to get what I needed. They include 
many unlimited voice plans and hearing people doesn’t have to worry about being over while ya 
deaf always have to find wifi spots to save the data to communicate with others on video or texting 
or video glides etc. It’s so frustrating and hassles. Stressful for us to worry about not being over the 
limit. I paid over 90 for some plans that I NEVER use like voice plans. Voice plan has more space 
than using the data plan.“ (RESPONDENT ID#6882497704) 
 
“I could not get my provider to limit cost to $35-60.“ (RESPONDENT ID#6882451066) 
 
“I depends a lot on videos I have to limit the videos I watching like Daily Moths Deaf news it full up 
6 gb of data too fast also depending useing VRS for working“ (RESPONDENT ID#6882231249) 
 
“Use glide,facebook video to chatting with a deaf friends but not want use it up data plan all i have 
do is find wifi sonnotnwant use data plan est up make me pay more $$$$$ cant affors more than 
75 dollars with 3GB“ (RESPONDENT ID#6882038360) 
 
“Too expensive. I have to find wifi to use FaceTime/skype“ (RESPONDENT ID#6881794476) 
 
“Too expensive to pay to Rogers...“ (RESPONDENT ID#6881733042) 
 
“Too expensive. Hearing can speak on phone. Deaf can't. Forced to include voice plan. Want just 
data only plan.“ (RESPONDENT ID#6881702105) 
 
“Because I make video calls, I must have higher data plan - which is expensive.“ (RESPONDENT 
ID#6881667974) 
 
“It’s expensive to pay the data plan which I needed the most for the daily based lifestyle. 
FaceTiming, Map navigation, iMessages!“ (RESPONDENT ID#6881408786) 
 
“Feel 10 gb not enough and Rogers I think doesn't have the accessibility plan I'm paying too much 
a month“ (RESPONDENT ID#6881398304) 
 
“Paying for voice when I don't use it Monthly payments are too high“ (RESPONDENT 
ID#6881310677) 
 
“It’s extremely expensive to have access to communication and charge us for voice that we don’t 
use“ (RESPONDENT ID#6881298631) 
 
“because it's expensive and I usually go closer to 10 gb montly“ (RESPONDENT ID#6881297476) 
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“2GB isn’t enough but I can’t afford to pay more for more data thus limits my opportunity to 
communicate with others through video conferencing and Video Relay Service.“ (RESPONDENT 
ID#]6881289570) 
 
“Because I need unlimited data, I use video chat cause limit my data, it will charge me. unfair.“ 
(RESPONDENT ID#6881220220) 
 
“Because of the voice component which Telus says is mandatory and I have been paying for a 
voice plan I never used since the beginning.“ (RESPONDENT ID#6881214742) 
 
“Too expensive and being on a “business plan” when I’m using it personally won’t use accessibility 
discount“ (RESPONDENT ID#6881153431) 
 
“We should have unlimited data plans to access VRS on devices in everywhere.“ (RESPONDENT 
ID#6881064220) 
 
“Cost of plan does not reflect the necessity in my family. Data is not a luxury but a necessity.“ 
(RESPONDENT ID#6881043017) 
 
“2 gb is not enough. Use VRS/Glide“ (RESPONDENT ID#6880996311) 
 
“I’m sick of being discriminated. I need caller ID but refuse to pay extra for that so I end up not 
knowing if I hang up on important calls. Plans should include free call forwarding to VRS number 
as well. UNLIMITED DATA MUST!!!!!!“ (RESPONDENT ID#6880991263) 
 
“too expensive on data plan for video calls“ (RESPONDENT ID#6880916059) 
 
“making VRS calls requires data when i need to call“ (RESPONDENT ID#6880547070) 
 
“Way too much for low incomes - should give unlimited data around $50 is good enough - reason 
for Canada VRS. Skype for appts to make.  Car break down anywhere.“ (RESPONDENT 
ID#6880456298) 
 
“Tired of expensive overcharges“ (RESPONDENT ID#6880283370) 
 
“I’m paying too much on my low-income budget.“ (RESPONDENT ID#6880254155) 
 
“Very expensive because I am deaf and never use voice plan. Still have to pay for having voice 
plan.“ (RESPONDENT ID#6880023832) 
 
“Not have all Canada unlimited data. Old plan do have unlimited data in Canada. I go travel to 
Canada our of my province I have only 5 fb limit so mean can’t use FaceTime or vrs and have to 
find wifi“ (RESPONDENT ID#6879947401) 
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“I don't like the service quality. When I need to use vrs I often have to use my computer hooked up 
to home WiFi. The service is just not good enough to run vrs most of the time“ (RESPONDENT 
ID#6879915325) 
 
“Too costly for a heavy user - VRS, VRI and Facetime communication“ (RESPONDENT 
ID#6879844856) 
 
 
 
Question 27 Due to the Wireless Code, the fact is you will never be charged               
more than $50.00 a month for going over the limit in your data plan. Did you                
know this? 
 
Given the results, it is clear that three quarter of the participants were not aware of this                 
aspect of the Wireless Code. 
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Question 28 Are you familiar with the content of the CRTC’s Wireless Code  
(for example, their video in ASL and LSQ)?  
 
57% of the participants are familiar with the CRTC’s Wireless Code content, while the              
other 43% are not. 
 
 

 
 

 
 
Q29. Describe your wireless service agreement/contract: 
  
More than half (56%) of the users have a 2-year contract including a wireless device with a 
wireless provider. 26% of the respondents do not have any contract. 
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Q29 Other written or typed comments 
 
Other - number of years of contract: 

● “1 year commitment“ (Respondent ID#6881663351) 
● “Mine is 3 years contract“ (Respondent ID#6888623253) 
● “We have a 4 year contract with Sasktel“ (Respondent ID#6881298631) 

 
Other - paid in full or finished contract: 

● “Finished my contract last year, and got a good deal 10 gb for 15 dollars“               
(Respondent ID#6886278856) 

● “I paid for the device for the full price right away so no two year commitment plan“                 
(Respondent ID#6888264941) 

● “I'm under no contract however i got a new phone so I would have to pay that off                  
and then can“ (Respondent ID# 6879915325) 

● "I paid it full. No contract“ (Respondent ID#6887764957) 
● “I paid for the device for the full price right away so no two year commitment plan“                 

(Respondent ID#6888264941) 
● “bought the device at once so no contract“ (Respondent ID#6880272945) 

 
 
Question 30 Is your wireless service pre-paid or post-paid? 
 
Clearly, wireless services users have postpaid services (92%), while the remaining 8%            
either have prepaid services (6%) or did not know which one their contract is (2%). 
 

 
 

 
 

 
                                                                                    65 



 
Question 31 Is your main device locked to a particular wireless service            
provider? 
 
More than half (57%) of the participants have a smartphone locked by a specific wireless               
provider. 27% of the participants declared that their device is an unlocked smartphone,             
and the remaining 16% were not sure whether their smartphone is locked or not. 
 

 
 

 
 
 
Question 32 Do you use video communication while you are on your            
smartphone using wireless services (for example, LTE)? 
 
The great majority (87%) answered that they use video communication when they are on their 
smartphone and using their wireless network, while the other 13% said no. It shows that users use 
their wireless data without hesitation in order to really live equally to their hearing peers. 
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Question 33. Which of these live interactive video applications (“apps”) do           
you use while using your wireless data using LTE? 
 
Participants who use wireless data in order to use live interactive video            
applications: 
- SRV Canada VRS: 25% 
- Facebook Video Messenger: 23% 
- Facetime: 23% 
- Skype: 17% 
- Other interactive applications: 8% 
- Google Hangouts: 3% 
We could consider that our survey participants are heavy users of SRV Canada VRS, Facebook 
Video Messenger, and Facetime. 
 

 

 
 
Q33 Other live interactive video apps: 
 
First, many listed video messaging apps that were already appearing in the next question,              
such as Glide and Marco Polo, and these were deleted as they were not applicable to this                 
question. 
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● 6 responded that they use “Google Duo“ (RESPONDENT iDs# 6881810004,          
6879947401, 6885074810, 6882069229, 6881133518, 6880698799) 

● 3 responded “imo“ (RESPONDENT ID#6883136647, #6883136647,      
ID#6881327462) 

● 2 responded mentioning both imo and Whatsapp (ID#6886331529,        
ID#6880916059) 

● “Whatsapp“ (RESPONDENT ID#6881327641) 
● “Icq“ (RESPONDENT ID#6886078877) 
● “Appear.In, Snapchat video calls too“ (RESPONDENT ID#6880991263) 
● “android to android (SAMSUNG) AND oovoo plus another video program“          

(RESPONDENT ID#6881053620) 
 
Q33 - Other generic apps 

● “Video Remote Interpreting (VRI)“ (RESPONDENT ID#6885330720) 
● “Skype for Business and other business-related apps such as appear.in, Slack and            

more“ (RESPONDENT ID#6879961036) 
 
Q33 - Other comments 
 

● “This response is in relation to #29...we use data for video communication only             
when absolutely necessary...otherwise we use wifi, in order to preserve our data            
usage.“ (RESPONDENT ID#6881259226) 

● “Not working with LTE“ (RESPONDENT ID#6887945136) 
● “Do not use LTE due to Data runs out fast.“ (RESPONDENT ID#6886278856) 
● “I barely use these apps for live interactive video“ (RESPONDENT          

ID#6885501781) 
● “I only use video apps when connected to WiFi.“ (RESPONDENT ID#

6884733841) 
● “Not used on my phone“ (RESPONDENT ID#6883177884) 
● “i never use live interactive video when i use wireless data“ (RESPONDENT            

ID#6883008203) 
● “I cannot use VRS under Freedom. And I tend to rely on Wifi for videochats to save                 

on data.“ (RESPONDENT ID#6882251470) 
● “Never use. Can’t afford and eat up data fast Too expensive“ (RESPONDENT            

ID#6881364362) 
● “I do not use these -- I don’t have enough data. “(RESPONDENT ID#

6880614492) 
● “use text messages only “(RESPONDENT ID#6880272945) 
● “N/A not enough wireless data (6GB monthly) for video communication“          

(RESPONDENT ID# 6880023832) 
● “Use video at home wifi“ (RESPONDENT ID#6881144214) 
● “Most time doesn't work so I use desktop mostly and only use my phone for texting                

or checking FB page“ (RESPONDENT ID#6879915325) 
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Question 34 Which of these video messaging applications (“apps”) do you           
use to leave video messages while using your wireless data using LTE? 
 
 
Participants using wireless data in order to leave video messages through applications are             
as follows: 
- Glide: 25% 
- Facebook Video Messenger: 23% 
- SRV Canada VRS: 23% 
- iMessage: 18% 
- Marco Polo: 8% 
- Other video messages applications: 4% 
  
Users heavily use Glide, which is a very simple and user-friendly app, in addition to               
Facebook Video Messenger and SRV Canada VRS. 

 

 
 
Q34 Other video messaging apps: 
 

● “Whatsapp“ (Respondent ID#6883607648) 
● “Botim“(Respondent ID#6883120588) 
● “important call glide then charge me more cost“ (Respondent ID#10033567467) 
● “Do not use LTE due to data runs out fast“ (Respondent ID#6886278856) 
● “I do not use these -- i don’t have enough data.“ (Respondent ID#6880614492) 
● “I only utilize video messages when connected to WiFi to avoid going over my              

data.“(Respondent ID#6884733841) 
● “Use App wifi at home“ (Respondent ID#6881144214) 
● “Again, only when absolutely necessary...otherwise we use wifi. This means we           

are not always free“ (Respondent ID#6881259226) 
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Q35 If you had more data would you make more calls while using wireless              
services (for example, LTE)? 
 
The strong majority of participants (91%) would make more calls through their wireless             
network if they had access to more data. Only 9% of the participants wouldn’t need it. 
 

 
 

 
 
Question 36 Do you make fewer calls or less due to a fear of going over your  
monthly data plan while using wireless services (for example, LTE)? 
 
The majority of users (71%) limit their calls because they want to avoid going over their wireless 
plan data limit. 18% of them don’t have any issue with the data limit, and 11% shared their 
experience.  
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Q36 Additional comments on their experience with making fewer calls because of fears: 
 

● “my data has a cap but i tend to avoid videochat as it uses up a lot of data“ (Respondent 
ID# 6882251470) 

● “I make less calls or log… on IP relay”(instead) (Respondent ID#6883034413) 
● “I make less calls because my service is bad and so won't run video and when it does work 

3gb“ (Respondent ID#6879915325) 
● “When someone call with videos. I declined due feed up too fast in battery and data while 

go out“(Respondent ID#10035331666) 
● “Yes, and I have to restrict making calls ONLY when I have wifi, which places a huge limit 

on me.“(Respondent ID#6881973629) 
● “Always!! I had to search for wifi spots in different places. It’s so stressful. As sometimes 

the wifi“ (Respondent ID#6882497704) 
● “because exceed the limit .. I have many friends and business of Canada are Deaf...“ 

(Respondent ID#10027778121) 
“Yes, I will typically ration my use of data but with the new plan offering more data, I'm free 
to call“(Respondent ID# 6885330720) 

● “Yes, force us to watch our data budget meanwhile hearing doesn't have to worry about 
theirs“ (Respondent ID#6888583291) 

● “I hate to keep looking at usage limit every time but i prefer unlimited that makes my life 
easier. less“ (Respondent ID#6887531450) 

● “For Canada VRS l, no because it’s unlimited but FaceTime yes because I only have 4.5 
gb“ (Respondent ID#6883358734) 

● “I wish I have unlimited LTE for reasonable price also high speed internet for video at 
reasonable“ (Respondent ID#6882410200) 

● “I have paid so much money that I have PTSD when it comes to trying to call my cell 
provider to“ (Respondent ID#6880991263) 

● “Since I got 8gb data, no need to be afraid to get over as I never get over. When I had 2gb, 
yeah“ (Respondent ID#10025441055) 

● “I feel that I am punishing ... No reason to refuse to use link videos, the way to 
● listen, the means of release and the way to respond is with the video! I pay fees 
● extra ... It's 2018 that uses 90% of cellular than the computer!" (Respondent 

ID#10023125325) 
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Question 37 Do you experience worry or anxiety every time you make or             
receive a call due to the cost of your data plan while using wireless services               
(for example, LTE)? 
 
The majority of participants’ mental health is affected by worrying and anxiety due to their               
data plan pricing. 77% of them declared they are anxious every time they make or receive                
a call. 15% of them say they have not experienced this, while the other 7% simply                
commented. According to the previous three questions, we can clearly see that the overall              
majority of the users are limited to some degree by their wireless data plan. 
 

 

 
 
 
Q37 Additional comments on customer’s experience: 
 

● “yes very!“ (Respondent ID#6883044334) 
● “stressful“ (Respondent ID#6880273114) 
● “I'd be anxious if I don't know what my current usage are. Having access to usage chart via 

the“ (Respondent ID#6885330720) 
● “I worry about my data plan because data plan might over GB...“ (Respondent 

ID#6881733042) 
● “Especially when put on hold“ (Respondent ID#6883607648) 
● “Only if we are close to our data limit. Then all 3 of us have to check our usage to ensure 

we do not“ (Respondent ID#6881259226) 
● “It just gets slow when I'm done my 3gb and they send me. A text. So I stop using it bc it's 

so slow“ (Respondent ID#6880019055) 
● “Don't want to be rude to other end cut phone call short because its running on data.“ 

(Respondent ID#6881794476) 
● “usage fees sometime higher than monthly fee. I prefer unlimited is A MUST“ (Respondent 

ID#6887531450) 
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Question 38 Do you use the SRV Canada VRS app on your smartphone or              
tablet using wireless services (for example, LTE)? 
 
With these results, we can see that the majority of the participants (82%) use the SRV                
Canada VRS application on their smartphone or their tablet when they’re connected to the              
wireless network while the other 18% do not. 

 

 
Q39 Did you know that using the SRV Canada VRS for two hours on a  
mobile phone requires approximately 1.05GB (500MB per hour)? (source:          

SRV Canada VRS website) 
 
We can confirm that the majority of the users (73%) didn’t know that the use of the                 
SRV Canada VRS application required 1.05 GB of data (500 MB per hour) for two               
hours. The other 27% were aware. 
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Q40 Has your data usage increased since you started using the SRV Canada             
VRS app on your smartphone or tablet using wireless services (for example,            
LTE)? 
 
A little bit more than half of the participants (52%) noticed an increase of data               
usage since using the SRV Canada VRS application on their smartphone or tablet.             
15% of the users didn’t notice any data usage increase, while the remaining 33%              
either don’t know or didn’t check. 
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Q41 Do you watch videos on your smartphone or tablets while using            
wireless services (for example, LTE)? 
 
The majority of the participants (83%) said they do watch videos on their             
smartphones or tablets while using wireless services, while the other 17% did not. 
 
 
 

 
 

 
 
Question 42 What kind of sign language (ASL or LSQ) news or informational  
videos do you watch from your smartphone or tablets while using wireless            
services (for example, LTE)? 
 
The types of videos watched by users while using their wireless network are             
varied: news vlogs are a little bit more popular, at 53%, with 6% more than live                
informative videos on Facebook. 
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Question 43 What kind of news apps or sites do you watch videos from on               
your  smartphone or tablets while using wireless data (for example, LTE)? 
 
The most used applications or websites are video-related (e.g. YouTube and           
Vimeo with 44%. News like Radio-Canada, CTV News GO came second in            
popularity with 40%, while television (e.g. Tou.tv, Bell Fibe) came in 3rd with 17%. 
 

 
 

 
 
Q44. Have you ever gone over your data plan due to watching ASL or LSQ               
videos, or news apps while using wireless data (for example, LTE)? 
 
66% of the users stated that they went over their data plan limit due to               
watching various videos, while the other 34% did not. 
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Q45. If the following data plans were available, and you had to choose only              
one of them, which would you buy? 
 
The data plans topic is highly complex, and the participants’ choices were sharply             
divided. We should keep in mind that their preference is to have access to as much                
wireless data as possible in order to avoid being limited by the low amount of               
available data on their current plans. 
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Q45 
 
“Q46 Are you aware that you have the right to file a complaint about your data plan to your 
wireless company and Commission for Complaints for Telecom-Television Services (CCTS)? 
 
 

 

 
 
 
 
47. Any more concerns, comments, that you have and want to share with us              
or the Canadian Radio- television and Telecommunications Commission        
(CRTC), Commission for Complaints for Telecom-Television Services       
(CCTS), and Canadian Wireless Telecommunications Association (CWTA)?  
 
Copy and paste relevant comments (110 comments) 
 
Q47 
 
“1 GB for DeafBlind accessibility please!!!“ (RESPONDENT ID#10038403610) 
 
“As for texting only, I noticed difference between blue and green squares. When I was frustrated 
with some green messages as to send them out, I went to a service for help. Apparently they had 
fixed it sort of to my happiness. Then when I received a bill, I was bombed with very high cost. I 
learned that it was data issue. I was stunned and shocked. The data in my iPhone was disabled 
that I had learned. I am stuck with using green messages only.“ (RESPONDENT 
ID#10036535043) 
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“3 As a Deaf consumer I cant use the voice plan and it should be replaced for either more data or 
a discount in price. Plans are too expensive and not fully accessible“ (RESPONDENT 
ID#10030391391) 
 
“4 Yes im complaints about bills too much for me and my daughter approx 160.00 too much i told 
perzon that half price for data plans but say no to me grrr i feel like loss money fly ... frustrated and 
spend too much for bills i dont like that thanks“ (RESPONDENT ID#10027755410) 
 
“5 The price gouging by the companies has to stop. Accessibility Plans while nice to have $20 off 
for some people does not help the people who have the more expensive plans, does not make a 
difference, if you are paying over $200 you still have to pay near $200 for the bill. It is not a "one 
size fits all" solution. Suggest setting up 3 options for Deaf, Hard of Hearing, and Deaf-Blind with 
no regionalism pricing. Same across the country pricing just as the AT&T plans south of our 
border. This would give the Deaf Deaf-Blind and Hard of hearing equality with other Canadians for 
the increased use of data for video communications that is no fault of their own.“ (RESPONDENT 
ID#6888962871) 
 
“6 CRTC need to stop all Telephone mobility for highest price and we are the highest price in the 
world“ (RESPONDENT ID#6888637495) 
 
“7 My complaint was I asked about that I'm hearing impaired and don't use voicemail and all of us 
deaf people can't use and that needs to be out of our phone and be reasonable cost.. also it's 
ridiculous that we deaf people don't use phone calls and can't hear and that is another thing the 
cost should go lower too .. would be nice to have voicemail with text message for us able to read..if 
my data plan is $80 a month and if go lower then I don't get better GB also the GPS is being 
charged to use too..“ (RESPONDENT ID#6888623253) 
 
“8 Deaf, hard of hearing and deaf/blind, should get cheaper rates for cellphones. Why cost so 
much for us, and my high speed in my area is very slow. I sometimes can’t use FaceTime because 
blurry or slow, that is sad that I can’t communicate with my friends on FaceTime“ (RESPONDENT 
ID#6888616905) 
 
“9 Went to Rogers to change from business to Rogers cuz $70 monthly fee. They wrote if I change 
the fee would go up. So stayed with business. Ugh.“ (RESPONDENT ID#6888600906) 
 
“10 They should offer special price for buy iPad or tablet for video communicate.“ (RESPONDENT 
ID#6888543000) 
“11 More GB for less price. Maybe like 20 GB for 50 dollars a month“(RESPONDENT 
ID#6887945136) 
 
“12 I am concern with cost for high gb. I could not afford high. Cuz use video chat I often use and if 
I need use outside for vrs video that important to use high gb. Would not run out !“ 
(RESPONDENT ID#6887764957) 
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“14 Make sure that unlimited data plans is the best solution to every deaf communities. Remove 
voice plan. I think that is all.“ (RESPONDENT ID#6887531450) 
 
“16 Also I am concerned about VRI as well. Limited data prevents me to use both VRS and VRI. “ 
(RESPONDENT ID#6886963884 ) 
 
“17 Would love to have unlimit data plan.“ (RESPONDENT ID#6886278856) 
 
“19 Sometimes WiFi often disconnect and reconnect every day and I'm disappointed and not 
satisfied“ (RESPONDENT ID#6886155997) 
 
“20 I use more at home under wifi cause afraid the data would be so expensive for accessibility 
rights.“(RESPONDENT ID#6886148176) 
 
“22 too expensive to extra buy Data to increase 15 to 20 GB on smartphone. Because data is over 
pay on billing when I use VRS. I feel limit 6 GB (not enough) data for VRS and should be 
increasemore GB for data (no more limit) and same pay billing or less price on billing.“ 
(RESPONDENT ID#6885551825) 
 
“24 I had/have been using Sprint’s unlimited Deaf data plan for only $45 USD dollar. It was/is very

amazing experience for me to be able to use FaceTiming, Skype, VRS, watching News 
anytime and anywhere (EVEN free roaming data in Canada and Mexico). Love it!! I asboulatly 
dislike using Telus’s 2 GB data plan for more than $100 per month. I couldn’t do much with it at all. 
If you possible to look up the Sprint deaf unlimited data plan and see how they do it. Would be 
greatly appreciated!! :)) it is also so tempting for me to continue with the contract with Sprint here 
in Canada after graduating at Gallaudet university since it also have the unlimited roaming data 
here in Canada.... So why bother to pay 2 Gb for more than $100...I don’t understand it at all :( 
please resolve this if you can! :( I want to invest/support the Canadian companies instead of the 
US companies. Thank you for reading my comment!“ (RESPONDENT ID#6885380434 ) 
 
“25 1. DDBHH requires more data due to video communications (direct/VRS/VRI), vlogs, and 
video messaging. 2. The wireless data plans currently offered by WSP were mostly designed for 
hearing user in mind. Hearing can get by using voice plans for communication. They usually use 
data for generic internet use including videos via the social media sites, YouTube, sports/news 
channel, Netflix, etc. The DDBHH community is requesting for fairness on #1 and data usage 
should be separate from all activities as listed in #2. Since the trend is to go unlimited for wireless 
data, I do not see any point in convincing telecoms and CRTC to setup a system to zero-rate 
certain apps in order to achieve objective #1. In addition, I'm particularly opposed to the idea of 
zero-rating certain apps (e.g. like what TELUS is doing for VRS app) because I view it as 
discriminating our choice of what communication apps we are allowed to freely use. I use Skype 
and FaceTime all the time and it is a communication platform so why shouldn't it be zero-rated as 
well? There are many VRI apps available on the market so creating a list of "approved apps" 
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wouldn't be an effective approach to take. Instead it is much easier to simply create an 
accessibility plan with a much higher data limit at a reasonable cost. Also consideration should be 
given to hearing person (e.g. family/relative/close friends) who interact with deaf using sign 
language. Interpreters will need good data plan as well so they are more accessible working with 
their deaf clients. Don't forget about deaf leaders who will often communicate with several deafs in 
a row. Conference calling and joining webinars are some other areas that Deaf are increasingly 
using too.“ (RESPONDENT ID#6885330720) 
 
“26 How can I ensure fairness in obtaining data plans all ensure voice I cannot hear voice I need 
help ensure reasonable data for video relay services. Voicemail how do I use it... videorelay is my 
aces please help verify thanks“(RESPONDENT ID#6885311067) 
 
“28 Mail us new information via mail. we can receive hard copy of information so we can bring it to 
the wireless store and present it to them to get new data plan according to your 
papers“(RESPONDENT ID#6885049879) 
 
“31 Thank you for survey. I have to be carefully to watch limit data and I wish more data but cost 
more. Hope they will give discount and more data. it is important information and others. Also use 
VRS but I have to limit cuz of data.... Thanks“ (RESPONDENT ID#6884487366) 
 
“32 My work don't have wifi. I used SRV for book an appointment with doctors etc. And also use 
glide with friends while I am on break/lunch times due to my ASL communication chat. My work 
staff don't talk to me everyday. Feel better to chat with friends or family by glide or FaceTime name 
it. So I had to limit my data every months.“ (RESPONDENT ID#6884291603) 
 
“33 should have unlimited data to accessibility group.. some people need to work and use video 
calls too. we as mothers are always on go and would appreciate the unlimited data in case kids 
call . problems at school or their anxiety attacks.. any scenario. important - think what is important 
to accessibility people..“ (RESPONDENT ID#6884202146) 
 
“34 concerns about employees at phone providers, do they acknowledge the accessible for the 
deaf? Tendency they will phone to customer service. How do this customer service CAN be 
somewhat assist to this? Suggest to put them in DEAF's shoe, and experience it.“ (RESPONDENT 
ID#6884029674) 
 
“37 If my friend did not inform me about CRTC then i will never know. Fortunately my friend told 
me about that and i went to Telus. I had to ask about CRTC. He did not know what it was and 
called customer service to find out about that. I think that every worker in store should know about 
CRTC in just case deaf come in store.“ (RESPONDENT ID#6883600374) 
 
“38 Please give us more accessible! We have rights .. don’t forget - accessible as equal!“ 
(RESPONDENT ID# 6883548830) 
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“39 Deaf people are not advantage of discount rates, since they require the high data due to VRS, 
facetime, and skype for the purpose of communication.“ (RESPONDENT ID#6883294371) 
 
“40 I believe the cost is lower for Deaf clients, it is long using VRS and Imessage and also email. 
VRS it is extended to use like third person“ (RESPONDENT ID#6883238757) 
 
“41 Would use data without wasting money for voice plan including which is no good “ 
(RESPONDENT ID#6883141002) 
 
“42 Hope this starts soon cuz we’ve been spending too much $$ for little access that we could only 
get.“ (RESPONDENT ID#6883136647) 
 
“44 I am under Telus Employee contract and they can't change anything in my contract for two 
years.. my bill is very expensive. I have to wait about a year left to finish my contract.“ 
(RESPONDENT ID#6883044334) 
 
“50 When accessibility plans become available, take special partnership with Apple Canada as 
they can very quickly communicate to all stores and ensure teams are informed and able to share 
with Deaf/HOH customers.“ (RESPONDENT ID#6882582992) 
 
“46 To explain question 41. I did argue with Rogers and Bell in the past. There were three 
package. Low, med and high speed internet, I have no choice but chose high speed and explain 
why I need it, they didn’t offer me reduce price. That was heart crunching and I ended up paying 
too much and fall in near poor class budget.“ (RESPONDENT ID#6882410200) 
 
“48 Compliant process should be easier.“ (RESPONDENT ID#6882251470) 
“49 Deaf people who depend on video and VRS should get 10 GB or up data for good prices“ 
(RESPONDENT ID#6882231249) 
 
“50 More data with low price“ (RESPONDENT ID#6882145224) 
 
“53 I work for a program that focuses on spreading HIV/STI education and awareness to deaf 
community. That job requires a lot of data usage since I needed videochat to speak to my 
clients,as well as hearing medical service providers. Having limit and pricey data plan has severely 
hurt my work and ability to help deaf people to stay healthy and safe.“ (RESPONDENT 
ID#6881973629) 
 
“54 I'm pretty much satisfied with Telus, however I would LOVE not having to pay for voice plan or 
have the ability to actually turn off the voice mail option on my mobile.“ (RESPONDENT 
ID#6881896851) 
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“55 My video watching for things such as Netflix, had to go down because of using my phone for 
accessibility such as CAV-VRS.“ (RESPONDENT ID#6881810004) 
 
“56 I would like to see data plan prices go down and affordable for Deaf, Deaf-blind, Hard of 
Hearing who are low-income. Because I pay high price for my data plan and I feel data plan is 
expensive and not equal to hearing people.“ (RESPONDENT ID#6881733042) 
 
“57 Get unlimited data plan only!! zero voice plan!“ (RESPONDENT ID#6881367638) 
 
“59 I like to use skype, cvrs and read news with closing caption in TV.......“ (RESPONDENT 
ID#6881327462) 
 
“60 Wow, I learned a lot and I feel that Sasktel has been abusing people with hearing loss for a 
long time, I’m extremely disappointed to find out that they have continued to tell me that I must 
have voice payment plan even when we don’t used it“ (RESPONDENT ID#6881298631) 
 
“62 Prefer unlimited data roaming for any deaf and hard of hearing for $40.00 per month“ 
(RESPONDENT ID#6881272834) 
 
“64 I had the accessibility plan prior to upgrading to new phones in January of 2017. i was very 
happy with the accessibility plan at that time. However, I was very disappointed when I lost the 
accessibility plan in order to get new phone upgrades. I was forced to switch to Share EVerything 
Plan which cost more and included voice minutes which we did not need at all. Now that my 2 year 
contract will be finished in a few months, I checked the accessibility plan on Rogers and was 
surprised to see they do not offer it anymore, only a measly $20.00 discount if a member of a Deaf 
organization. Even so, I still have to pay to be a member of a Deaf organization, and the $20.00 
discount isn't even worth it. THe whole wireless data plans are very discriminatory for DDBHH 
wireless consumers. Basically the wireless companies are feeding off our wasted money on the 
voice part of the wireless plans, and taking away the original accessibility plans.“ (RESPONDENT 
ID#6881259226) 
 
“65 I would like to see about the possibility that the voice plans that Deaf and Hard-of-hearing 
individuals have paid for since signing up with a Télécom provider could be refunded or credited in 
their entirety because we have been paying for something that is useless. The way I see it, it is like 
forcing a quadriplegic in a wheelchair to make payments for a treadmill which we all know the 
quadriplegic will never" (RESPONDENT ID#6881214742) 
 
“66 Request discount 50%“ (RESPONDENT ID#6881144214) 
 
“67 Accessibility is important to us, personally i want to have same equal access as the hearing 
people do but being limited due to data has made a huge impact on my ability to communicate 
fluidly and comfortably. This needs to be changed.“ (RESPONDENT ID#6881153431) 
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“68 Seriously, it is 2018 - get on with the program - Deaf need more data and current plans are 
discriminating.“ (RESPONDENT ID#6881085886) 
 
“69 My expectations for a decent accessibility plan for Deaf people that I would finally be happy 
with and not feel discriminated: Unlimited data for $50-$60 which includes unlimited texting, free 
call forwarding to vrs number, and free caller ID.“ (RESPONDENT ID#6880991263) 
 
“73 Forced to answer yes to Question 33 even though I do not use these services. My data only 
plan is grandfathered in ... I don't believe my provider (Telus Mobility) offers my data only plan 
anymore.“ (RESPONDENT ID#6880614492) 
 
“74 Communication is our priority to use, we feel that we have some barriers that we can’t use too 
much data. Anywhere that I am is in need to make phone call to make appts or emergency to 
contact someone by using Canada VRS or Skype to Canadian hearing society to make 
appointment etc. It gives us way too data usages and cost us too much. It is unfair. Hearing hears 
by voice which is unlimited and quick communication, what about us the deaf people, takes time 
using interpreters time in video, not as quick as hearing speaks quicker. Like takes them 3-5 mins 
to make appt. for video calls 8-15 mins. That’s longer for us. Equal must be equal for all of us and 
barriers free. Unlimited calls Canada wide for hearing. What about us the deaf people - make it 
equal unlimited data for Canada wide for the same price as of Canada wide minutes call.“ 
(RESPONDENT ID#6880456298) 
 
“75 Here in Manitoba, Telus Mobility offers NO ACCESSIBILITY PLAN for deaf or hard of hearing 
customers.“ (RESPONDENT ID#6880283370) 
 
“76 Please include ASL/LSQ videos within emergency alert messages, announcements and 
instructional or tutorial videos.“ (RESPONDENT ID#6880279916) 
 
“79 More space on data with low price“ (RESPONDENT ID#6880091512) 
 
“80 As a deaf user, I'm required to pay a voice plan which I never use it. I do not want to have 
pre-paid plan. If I'm required to pay it, I would like to have 20 dollar discount.“ (RESPONDENT 
ID#6880023832) 
 
“81 Glad to have these surveys i can't buy new phone because if I do that means i lose my 6 GB at 
85 dollars a month and i would have to go down to 2 GB for the same price - not worth it.“ 
(RESPONDENT ID#6879904854) 
 
“85 if i want internet on smartphone they will charge me more so forget it .... thats why i cant use 
VRS on my smartphone“ (RESPONDENT ID#6879856328) 
 
“86 Deaf and Hard of Hearing people need access to video relay services and video 
communications wireless plans are not presently geared towards us. An ideal would be a BYOD, 
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30GB/month, $60+SIM flat rate Data Only. The proposed 400MB & 500MB plans offered by 
incumbents is sorely lacking and injurious.“ (RESPONDENT ID#6879855272) 
 
“87 As a Freelance/Self-employed Deaf user - I rely heavily on VRS/Facetime/Skype, making 
phone calls and often I've had to run into a local cafe to use wifi which is not efficient use of my 
time. It's uncalled for when the majority users have unlimited texting/voice plan whereas there's no 
unlimited Data plan for the Deaf users. This should be a given.“ (RESPONDENT ID#6879844856) 
 
“91 The choice of the packages: to force to take with Voice. Which serves me absolutely nothing.“ 
(RESPONDENT ID#10032944881) 
 
“92 Yes,  the majority of suppliers do not know for the needs of the packages adapted for the deaf. 
Some offer very little discount (around 10% to 15% only) on the regular package not adapted. The 
complaints procedure takes some time. We would like to have a simplified and quick complaint 
procedure.“ (RESPONDENT ID#10027306931) 
 
“93 We would like you to change on your plan to have more discounts because we have really 
need more data to use videos, internet communication. Thank you“ (RESPONDENT 
ID#10024882430) 
 
“95 SRV data should be excluded from data limitations just like video calls as Facetime etc.“ 
(RESPONDENT ID#10024723778) 
 
“96 Automatically increase 1 or 1.5 GB at the contract date each year for better to follow the 
growth of needs.“ (RESPONDENT ID#10023545555) 
 
“97 No one who knows exactly the answer to the needs of people like us between the package 
data and the voice package. Every time when I make calls ... "A call as if I fishing a small fish or a 
big fish "(((Each call counts if it's the right person who take attentions to listen to me and to 
research the political systems of their wireless company ... And sometimes agents are lazy and tell 
me quickly "Unfortunately, I can not ... blah-blah))) My wish that wireless companies are not trying 
to sell us their productions without understanding our needs ... The sensitivity that is ahead ... We 
are 2018, do not privilege our data because we are unable to communicate voices! Listen and 
understand our needs!“ (RESPONDENT ID#10023125325) 
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Appendix B: Survey Questions Cross Analysed with Tables 
 

1. Q2 Age x Q45 Proposed Data plan options 
 
14 respondents out of 244 (5.7%) respondents of all ages indicated a preference for the data plans 
proposed by the WSPs – those being either the 400 MB for $25 or 500 MB for $30.  173 
respondents (70.9%) of all ages prefer paying anywhere between $40 and $70 for between 10 and 
20 GB as proposed by DWCC et al. 57 respondents (23.4%) did not pick any data plans proposed 
and this is a strong indication that more data plan choices must be made available to meet diverse 
video communication needs whatever they may be. 
  
77 out of 244 (31.6%) respondents aged 35 – 44 form the largest group. 56 respondents out of this 
group (72.7%) prefer paying anywhere between $40 and $70 for between 10 and 20 GB. At least 
60% of each age grouping from 18 up to 64 have the same preference. Only those aged 65+ or 
those who did not provide their age did not have a strong preference for the 10GB, 15GB and 
20GB data plans but they had zero preference for the 400MB and 500MB data plans. Instead they 
asked for more data plan choices. 

 18 - 24 25 - 34 35 - 44 45 - 54 55 - 64 65 + No info Total 

400 MB for $25 1 2 2 1 1 0 0 7 

500 MB for $30 0 2 2 1 2 0 0 7 

10 GB for $40 4 19 22 14 12 4 1 76 

15 GB for $55 0 9 19 17 3 0 0 48 

20 GB for $70 1 9 15 13 9 1 1 49 

None of the above 0 6 17 11 13 8 2 57 

TOTAL 6 47 77 57 40 13 4 244 

Any data plans proposed by WSPs 1 4 4 2 3 0 0 14 

Any data plans proposed by DWWC 5 37 56 44 24 5 2 173 

None of the above 0 6 17 11 13 8 2 57 

TOTAL 6 47 77 57 40 13 4 244 
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    2. Q3 Gender x Q45 Proposed Data plan options 
The gender distribution of 244 respondents seems to be split relatively evenly between 106 
(43.4%) females and 125 (51.2%) males. 13 (5.3%) respondents either identified as non binary or 
chose not to reveal their gender. 
 
The most popular data plan is 10GB for $40 chosen by 76 (31.1%) out of 244 respondents of all 
genders and “none of the above” is second with 57 (23.4%) out of 244 respondents. Clearly more 
data plan choices other than 400MB and 500MB are necessary. 
 
The 14 (5.7%) respondents who chose the data plans proposed by the WSPs (those being either 
the 400 MB for $25 or 500 MB for $30) were split 50 – 50 between females and males. 75 (70.8%) 
out of 106 females and 89 (71.2%) out of 125 males prefer paying anywhere between $40 and $70 
for between 10 and 20 GB. In other words, there are strong similarities in datplan preferences 
among females and males. 4 (80%) out of 5 nonbinary individuals and 5 (62.5%) out of 8 
individuals who did not reveal their gender prefer paying anywhere between $40 and $70 for 
between 10 and 20 GB. 
 

GENDER AND DATA PLAN Female Male Nonbinary No info Other Total 

400 MB for $25 4 3 0 0 0 7 

500 MB for $30 3 4 0 0 0 7 

10 GB for $40 34 37 3 2 0 76 

15 GB for $55 22 24 1 1 0 48 

20 GB for $70 19 28 0 2 0 49 

None of the above 24 29 1 3 0 57 

TOTAL 106 125 5 8 0 244 

       

Any data plan proposed by WSPs 7 7 0 0 0 14 

Any data plan proposed by DWWC 75 89 4 5 0 173 

None of the above 24 29 1 3 0 57 

TOTAL 106 125 5 8 0 244 

% folks preferring DWWC data 
plans 

70.75472 71.2 80 62.5   
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 3. Q6. Which Province x Q45 Proposed Data plan options 
The four most populous provinces in terms of where 238 respondents came from are Ontario (111 
or 46.6%), BC (46 or 19.3%), Alberta BC (28 or 11.8%) and Nova Scotia (24 or 10.1%) in that 
order. 
  
14 (5.9%) out of 238 respondents from across Canada prefer the 400 MB or 500 MB data plan as 
proposed by WSPs making both data plans the least popular across Canada. 167 (70.2%) and 57 
(23.9%) out of 238 respondents from across Canada chose between 10 and 20 GB or none of the 
above respectively. The most popular data plan in Canada depends on the province.10GB is most 
popular in BC (21 out of 46) and Ontario (36 out of 111); 20GB in Alberta (9 out of 28) and finally 
“none of the above” (7 out of 24) in Nova Scotia. 
 

RESIDENCE AND 
DATA PLAN 

BC AB Sask Man Ont Que Nfld NS NB Total 

400 MB for $25 1 1 2 2 0 0 0 1 0 7 

500 MB for $30 0 1 0 2 2 0 0 2 0 7 

10 GB for $40 21 6 2 1 36 1 2 5 2 76 

15 GB for $55 9 5 1 1 24 0 1 5 2 48 

20 GB for $70 6 9 1 1 25 0 1 4 1 48 

None of the above 9 6 5 2 24 3 1 7 0 57 

TOTAL 46 28 11 9 111 4 5 24 5 243 

           

Data plans 
proposed by 
WSPs 

1 2 2 4 2 0 0 3 0 14 

Data plans 
proposed by 
DWWC 

36 20 4 3 85 1 4 14 5 172 

None of the above 9 6 5 2 24 3 1 7 0 57 

TOTAL 46 28 11 9 111 4 5 24 5 243 

% preferring 
DWWC data plans 

78.260 71.4285 36.36363 33.3333 76.5765 25 80 58.333
3 

100 70.7818 

Note: No columns for the territories and         
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PEI  

 
4. Q10 - Gross Income & Q17 How many GB / month 
55 (23.4%) out of 235 respondents earn less than $25,000 a year. 107 (45.3%) respondents earn 
less than $35,000. Only 45 (18.3%) earn more than $55,000 a year. 45 (19.1%) did not divulge 
their annual gross income. 
  
The largest segment of those with data plans up to one GB earn up to $25,000 (8 out of 21 
respondents or 38.1%). 32 (58.2%) out of 55 respondents earning less than $25,000 opt for data 
plans up to 5 GB. 
  
The most popular data plan range is 2 to 5 GB with 101 (43.0%) out of 235 respondents. The most 
popular data plan is 2GB with 38 (16.2%) respondents regardless of gross income. The second 
most popular is 10GB with 36 (15.3%). Both cases did not show a strong relationship between 
income and data plan size. 
 

GROSS INCOME VS less than $25,000 to $35,000 to $45,000 to $55,000   

DATA PLAN (GB) $24,999 34,999 $44,999 $54,999 or more No info Total 

0 - 100 MB 1 0 0 0 1 0 2 

101 - 250 MB 2 1 0 0 1 1 5 

251 - 500 MB 2 2 0 1 1 2 8 

501 MB - 1 GB 3 1 1 0 1 0 6 

2 GB 9 6 2 2 10 9 38 

3 GB 5 5 4 2 4 3 23 

4 GB 6 5 3 2 4 2 22 

5 GB 4 3 3 1 2 5 18 

6 GB 4 5 4 0 3 2 18 

7 GB 1 5 0 0 3 3 12 

8 GB 2 2 0 0 0 1 5 

9 GB 2 0 0 0 0 0 2 

10 GB 6 10 4 3 5 8 36 

11 - 14 GB 0 1 0 0 3 1 5 
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15 GB 2 1 1 2 0 1 7 

20 + GB includes unlimited) 2 2 1 0 3 0 8 

Don’t know / unsure 4 3 0 4 2 7 20 

TOTAL 55 52 23 17 43 45 235 

% of total 23.40426 22.12766 9.787234 7.23404255 18.297872 19.14894  

        

 less than $25,000 to $35,000 to $45,000 to $55,000   

 $24,999 34,999 $44,999 $54,999 or more No info Total 

up to 1 GB 8 4 1 1 4 3 21 

2 - 5 GB 24 19 12 7 20 19 101 

6 to 9 GB 9 12 4 0 6 6 37 

10 GB 6 10 4 3 5 8 36 

11 - 15 GB 2 2 1 2 3 2 12 

20 + GB 2 2 1 0 3 0 8 

Unknown / unsure 4 3 0 4 2 7 20 

TOTAL 55 52 23 17 43 45 235 
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5. Q10 - Gross Income & Q18- How much pay monthly 
The most common data plans used by all respondents regardless of gross income cost between 
$56 and $95.99 with 99 (44.6%) respondents out of 222. Those earning up to $24,999 comprised 
of 30 (30.3%) individuals within this group of 99 respondents. On a larger scale, the most common 
datplans used by all subscribers regardless of gross income cost between $56 and $135.99 with 
142 (64.0%) respondents out of 222. 38 (17.2%) out of 222 respondents pay up to $55.99 
regardless of gross income for their data plans. This is a reflection of Canada having one of the 
most expensive data plans in the world. 
  
 

GROSS INCOME VS less than $25,000 to $35,000 to $45,000 to $55,000   

DATA PLAN (cost) $24,999 34,999 $44,999 $54,999 or more No info Total 

up to $24.99 1 1 1 1 0 2 6 

$25 - $35.99 0 1 0 0 2 1 4 

$36 - $45.99 0 1 1 0 5 3 10 

$46 - $55.99 3 2 4 1 2 6 18 

$56 - $65.99 3 7 2 2 6 5 25 

$66 - $75.99 10 6 1 1 8 7 33 

$76 - $85.99 8 3 2 3 3 5 24 

$86 - $95.99 9 2 1 0 2 3 17 

$96 - $105.99 6 8 1 2 4 1 22 

$106 - $115.99 6 0 0 1 0 2 9 

$116 - $125.99 1 2 2 0 1 1 7 

$126 - $135.99 1 2 1 0 1 0 5 

$136 - $145.99 0 1 0 0 1 1 3 

$146 - $155.99 1 2 1 2 1 0 7 

$156 - $165.99 1 1 0 0 1 0 3 

$166 - $175.99 0 0 0 0 0 0 0 
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$176 - $185.99 0 0 2 0 0 0 2 

$186 - $194.99 0 0 0 2 1 1 4 

$195 - $205.99 0 3 0 0 0 0 3 

$206 - $215.99 0 0 0 2 0 0 2 

$216 - $225.99 1 3 1 0 0 0 5 

$226 or more 1 3 1 0 3 5 13 

TOTAL 52 48 21 17 41 43 222 

 less than $25,000 to $35,000 to $45,000 to $55,000   

 $24,999 34,999 $44,999 $54,999 or more No info Total 

Up to $55.99 4 5 6 2 9 12 38 

$56 - $95.99 30 18 6 6 19 20 99 

$96 - $135.99 14 12 4 3 6 4 43 

$136 - $175.99 2 4 1 2 3 1 13 

$176 - $215.99 0 3 2 4 1 1 11 

$216 or more 2 6 2 0 3 5 18 

TOTAL 52 48 21 17 41 43 222 

 
 
 
6. Q10 Gross income x Q45 Proposed Data plan options 
 
The most common preferred proposed data plan regardless of existing data plan price point is 
10GB for $40 with 76 (31.1%) out of 244 respondents. For the most part, this particular proposed 
data plan seems to be the topmost choice (with some exceptions here and there) among 
respondents who have existing data plans with diverse price points. 
  
The second most common preferred proposed data plan regardless of existing data plan price 
point is “none of the above” with 57 (23.4%) out of 244 respondents. This is a strong indication that 
various data plan options must be made available to accommodate diverse video communication 
requirements. 
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Next on the popularity rank are 15GB for $55 and 20GB for $70 with 48 (19.7%) and 20.4%) 
respectively out of 244 respondents. 
  
The least popular proposed data plans are 400MB for $25 and 500MB for $30 which are 
collectively favored by 14 (5.7%) of the 244 respondents. 
 
 

GROSS INCOME VS 400 MB 500 MB 10 GB 15 GB 20 GB None of  

PROPOSED DATA PLAN for $25 for $30 for $40 for $55 for $70 them Total 

up to $24.99 1 0 2 0 0 2 5 

$25 - $35.99 2 1 2 0 0 1 6 

$36 - $45.99 0 0 3 2 1 4 10 

$46 - $55.99 0 0 10 1 1 6 18 

$56 - $65.99 0 0 11 8 6 5 30 

$66 - $75.99 1 2 9 6 6 10 34 

$76 - $85.99 0 1 7 6 6 8 28 

$86 - $95.99 0 1 8 5 5 2 21 

$96 - $105.99 0 1 5 7 9 5 27 

$106 - $115.99 0 0 3 1 3 3 10 

$116 - $125.99 1 1 3 0 0 1 6 

$126 - $135.99 0 0 2 1 3 1 7 

$136 - $145.99 0 0 2 1 1 0 4 

$146 - $155.99 0 0 3 3 0 2 8 

$156 - $165.99 0 0 2 0 0 1 3 

$166 - $175.99 0 0 0 0 0 0 0 

$176 - $185.99 0 0 0 1 1 0 2 

$186 - $194.99 0 0 1 1 0 1 3 
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$196 - $205.99 0 0 0 2 0 1 3 

$206 - $215.99 0 0 1 0 0 1 2 

$216 - $225.99 0 0 1 1 1 0 3 

$226 or more 2 0 1 2 6 3 14 

TOTAL 7 7 76 48 49 57 244 

 400 MB 500 MB 10 GB 15 GB 20 GB None of  

 for $25 for $30 for $40 for $55 for $70 them Total 

Up to $55.99 3 1 17 3 2 13 39 

$56 - $95.99 1 4 35 25 23 25 113 

$96 - $135.99 1 2 13 9 15 10 50 

$136 - $175.99 0 0 7 4 1 3 15 

$176 - $215.99 0 0 2 4 1 3 10 

$216 or more 2 0 2 3 7 3 17 

TOTAL 7 7 76 48 49 57 244 
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Appendix C: Survey Questions 
 
Wireless Data Plan Costs Survey 
Introduction - Background & Purpose 
 
The Order of the Governor in Council issued the “Notice” to the Minister of Innovation, Science and  
Economic Development requesting Canadian Radio-television and Telecommunications 
Commissions (CRTC) to provide further investigation into lower-cost data-only plans for mobile 
wireless services. As a result, CRTC has launched a proceeding on this topic Telecom Notice of 
Consultation (TNC) 2018-98. The three largest companies (Telus, Rogers and Bell) were asked to 
submit proposals for these wireless data plans by April 23, 2018.  
 
In Telecom Regulatory Policy TRP 2016-496, items 212 and 214, CRTC required all the Wireless 
Service Providers (WSPs) to submit plans for providing specialty data plans for accessibility 
customers by June 2017. Most of the companies have begun to promote such accessibility plans 
however some suspect that these plans do not resonate with the needs of Deaf, Deaf-Blind and 
Hard of Hearing (DDBHH) Canadians. Additionally, recent events in December 2017 with data 
plan promotions may have created confusion amongst accessibility groups. 
 
Therefore, CAD-ASC, DWCC, CNSDB and DAANS (DWCC et al) are partnering together to host a 
national survey on wireless data plan costs, in order to present the full picture of DDBHH 
Canadians experience with the WSP data plans (including video usage while using wireless data). 
 
DWCC et al would like to gather this important information by having DDBHH Canadian 
consumers answer survey questions that will allow us get a clearer picture of how large an impact 
the current state of the wireless industry has on our daily lives as DDBHH consumers.  
 
We appreciate your participation in this important survey because your responses will be 
helpful for us to do our survey analysis. 
 
This survey is a web-based questionnaire hosted by SurveyMonkey with the option of offline 
hand-filling of a paper version of the questionnaire at Deaf events across Canada. This survey has 
47 questions, mostly multiple choice. Most users require 15 minutes to complete them all.  
 
Your privacy, confidentiality and trust are important to us. All data collected will stored according to 
industry standard approaches to data security. We will not collect names or e-mail addresses for 
this survey: All responses are anonymous, and your identity will not be tracked in any manner. 
Therefore all your survey responses will be confidential. If you have any concerns or questions, 
you may contact Frank Folino, CAD-ASC President at ffolino@cad.ca. 
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To take this survey, you must be: 

1. A sign language user (for example: ASL or LSQ), and 
2. 18 years of age or older, and 
3. A Canadian resident, and 
4. Deaf, Deaf-Blind, Hard of Hearing, or Late-deafened; and 
5. Use either any smartphone or any tablet connected to a mobile network (If you are 

part of someone else’s data plan, have them complete the survey instead of you or 
complete it instead of them as if you were them) 

 
For clarification, this survey is about wireless use, and not about WiFi use (such as coffee shop, 
library, or at home internet connections): it is about when you are outside, connected to wireless 
mobile towers. 
 
This survey is available in ASL, English, LSQ and French.  
 
ASL-English Survey Link: https://www.surveymonkey.com/r/wirelessdatacosts 
LSQ-French Survey Link: https://fr.surveymonkey.com/r/coutdonneessansfil 
 
For a large print edition or other alternative formats, please contact us at: survey@deafwireless.ca.  
 
Please note it will be required (mandatory) to fill many of the questions, and sometimes questions 
will lead you to skip to other questions, depending upon your answers. 
 
In this paper copy, please circle the letters for your choices. There will be blank lines for 
your written responses. 
 
Thank you for taking your time to take part in this survey. 
 
Part I: About You 
 
Self-Definition/Identity  
 
1. Are you...? (choose only one) 
a. Deaf 
b. Hard of Hearing  
c. Late Deafened 
d. Deaf-Blind (low vision, Usher Syndrome) 
e. Other: (please write on the 
line)_________________________________________________ 
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2. How old are you? (choose only one) 
a. 18 to 24 years  
b. 25 to 34 years  
c. 35 to 44 years  
d. 45 to 54 years 
e. 55 to 64 years 
f. 65 yrs or older 
g. I prefer not to provide information 
 
3.   (choose only one) 
a. Female  
b. Male 
c. Non-binary 
d. I prefer not to answer 
e. Other: (please write on the 
line)__________________________________________________ 
 
4. What were the ethnic or cultural origins of your ancestors? (choose only one) 
a. North American indigenous origins (for example, First Nations, Inuit, Métis) 
b. Other North American origins (for example, Acadian, American, Canadian, 
Newfoundlander, Québécois) 
c. European origins 
d. Caribbean origins 
e. Latin, Central and South American origins 
f. African origins (for example, Central and West African, North African, Southern and East 
African) 
g. Asian origins (for example, West Central Asian, Middle Eastern, South Asian, East and 
Southeast Asian) 
h. Oceania origins (for example, Australian, New Zealander, Fijian, Hawaiian, Maori, 
Polynesian, Samoan) 
i. I prefer not to specify 
j. Other - Optional: (please write on the line) 
_________________________________________ 
 
5. What languages do you use most often? (choose only one) 
a. ASL and English 
b. LSQ and French 
c. ASL, English, LSQ, and French 
d.         I prefer not to provide information 
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e. Other sign languages (please write on the line) 
___________________________________________________________________________ 
 
 
 
Residential Information 
 
6. Which Canadian province or territory do you live in? (choose only one) 
a. British Columbia h. Ontario  
b. Yukon i.  Québec 
c. Alberta j.  Newfoundland and Labrador  
d. Northwest Territories k. Nova Scotia 
e. Saskatchewan l. Prince Edward Island  
f.  Nunavut m. New Brunswick 
g. Manitoba 
 
7. Where do you live (metropolitan vs. rural)? (choose only one) 
a. City or metropolitan area (50,000 or more people) 
b. City or town (between 2,500 – 50,000 people) 
c. Village (fewer than 2,500 people)  
d. I am nomadic, living from town to town 
e. I prefer not to provide information 
 
Employment Background 
 
8. Do you have a paid job? (choose only one) 
a. Yes (answer Question 9/Question 10) 
b. No (skip Question 9/Question 10 and go to Question 11/Question 12) 
 
9. Which one of these terms best describes your paid job? (select all that apply) 

1. Part-time 
2. Full-time 
3. Contract  
4. Freelance  
5. Self-employed/entrepreneur 

 
10. What is your total personal gross income, before taxes? (choose only one) 
a. Less than $24,999  
b. $25,000 - $34,999  
c. $35,000 - $44,999  
d. $45,000 - $54,999  
e. $55,000 or more 
f. I prefer not to provide information 
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11. If you do not have paid work, what do you do? (select all that apply) 
a. Student 
b. Volunteer 
c. Parent or Caretaker for family members (senior or young children) 
d. Retired  
e. Other 
 
 
12. If you do not have paid work, your income is from where? (select all that apply) 
a. Government Disability or Social Assistance (PWD) 
b. Employment Insurance (EI) 
c. Canada Pension Plan (CPP) 
d. Old Age Security (OAS) 
e. None of above 
 
PART II: Consumer Experience  
 
Wireless Companies and Devices 
 
13. Which wireless service providers do you currently use? (choose only one) 
a. Rogers Wireless 
b. Fido 
c. Telus Mobility 
d. Koodo Mobility 
e. Public Mobile 
f. Bell Mobility  
g. Virgin Mobile 
h. BellMTS 
i.  Freedom Mobile 
j.  Vidéotron 
k. Eastlink 
l. Other (please write on the line) _________________________________ 
 
14. What kind of smartphone device do you use most for wireless data service (for example, 
LTE)? (choose only one) 
a. iOS (Apple iPhone) 
b. Android (for example, Google, LG, Samsung, Sony) 
c. Blackberry 
d. I don’t use a smartphone 
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g. Other (please write on the line)________________________________________________ 
 
 
15. What kind of tablet that has wireless data service (for example, LTE) do you use most 
often? (choose only one) 
a. iOS (Apple iPad) 
b. Android tablet (for example, Google, LG, Samsung, Sony) 
c. Windows (for example, Microsoft Surface Pro) 
d. I don’t use a tablet that has wireless data 
e. Other tablet that has wireless data (please write on the line) 
______________________________________________________________________________ 
 
Wireless Plans 
16. Do you have a wireless data plan? (choose only one) 
a. Yes (answer Question 17) 
b. No (for example, text only plan) (skip to Question 46)  
 
17. How much wireless data is included in your monthly plan? (choose only one) 
a. 0 to 100 MB 
b. 101 to 250 MB 
c. 251 to 500 MB  
d. 501 MB to 1 GB  
e. 2 GB  
f. 3 GB  
g. 4 GB 
h. 5 GB 
i. 6 GB 

j. 7 GB 
k. 8 GB 
l. 9 GB 
m. 10 GB 
n. 11-14 GB 
o. 15 GB  
p. 20 GB or more (including unlimited) 
q. I don’t know/Unsure 

 
18. How much are you paying for your total monthly fees (including any data add-ons and 
taxes)? (choose only one) 
a. $0.00 - $24.99/month l. $126.00 - $135.99/month 
b. $25.00 - $35.99/month m. $136.00- $145.99month 
c. $36.00 - $45.99/month n. $146.00- $155.99/month 
d. $46.00 - $55.99/month o. $156.00 - $165.99/month 
e. $56.00 - $65.99/month p. $166.00 - $175.99/month 
f. $66.00 - $75.99/month q. $176.00 - $185.99/month  
g. $76.00 - $85.99/month r. $186.00 - $194.99/month 
h. $86.00 - $95.99/month s. $196.00 - $205.99/month 
i. $96.00 - $105.99/month t. $206.00 - $215.99/month 
j. $106.00 - $115.99/month u. $216.00 - $225.99/month  
k. $116.00 -$125.99/month v. $226 or more per month 
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19. How many DDBHH people are on my data plan (for example have a family plan)? 
(choose only one) 
a. 1 (just me)  
b. 2 people 
c. 3 people 
d. 4 or more people 
 
20. Do you have an accessibility plan? (choose only one) 
a. Yes 
b. No  
c. I don’t know / Unsure 
 
21. If yes, please describe the accessibility plan (select all that apply): 
a. $15.00 discount 
b. $20.00 discount 
c. 2 GB free 
d. Grandfathered plan 
e. Other: (please write on the line) ___________________________________ 
 
 
22. Does your accessibility plan include voice minutes? (choose only one) 
a. Yes  
b. No 
c. I don’t know / Unsure 
 
 
23. How did you first find out about the availability of the accessibility plan? (choose only 
one) 
a. I did not know that accessibility plan existed until now 
b. Friend 
c. Announcements or advertisements 
d. Online 
e. Wireless company representative 
f. CAD-ASC, DWCC, CNDSB or DAANS 
g. Other DDBHH association: Which Association? (please write on the line) 
______________________________________________________________________________ 
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24. Do you frequently end up paying for extra data usage? (choose only one) 
a. Yes, I have to pay for extra data usage at least three months a year. (answer Question 25) 
b. No, I rarely have to pay for extra data usage (answer Question 26) 
 
25. When you realize you are going to exceed your data limit in the current month, and so 
you decide to buy an add-on for that month only, how much an add-on do you choose? 
(choose only one) 
a. I buy less than 1GB extra (for example, I pay $10 to raise my limit from 300MB to 500MB) 
b. I buy an extra 1 GB (for example, I pay $20 to raise my limit from 1GB to 2GB) 
c. I buy more than 2 GB extra (for example, I pay $30 to raise my limit from 2GB to 3GB) 
d. Other: (please write on the 
line)_________________________________________________ 
 
26. Are you happy with the price of data on your wireless plan? (choose only one) 
a. Yes, I am satisfied 
b. No, I am not satisfied, explain why: (please write on the line) 
______________________________________________________________________________
__ 
27. Due to the Wireless Code, the fact is you will never be charged more than $50.00 a 
month for going over the limit in your data plan. Did you know this? (choose only one) 
a. Yes, I knew 
b. No, I did not know 
 
 
28. Are you familiar with the content of the CRTC’s Wireless Code (for example, their video 
in ASL and LSQ)? (choose only one) 
a. Yes 
b. No (if No, watch the 20-minute ASL (link) or LSQ (link) video or have someone (for 
example, the person who gave you the survey) explain it to you, before proceeding to the next 
questions) 
 
29. Describe your wireless service agreement/contract:  
a. Two-year commitment/contract with wireless company provides device 
b. Two-year commitment/contract with BYOD (“Bring Your Own Device”)  
c. No commitment/contract (for example, no term, or BYOD) 
d. I don’t know / Unsure 
e. Other: (please write on the line) 
_________________________________________________ 
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30. Is your wireless service pre-paid or post-paid? (choose only one) 
a. Pre-paid (I do not get a monthly bill) 
b. Post-paid (I get a monthly bill)  
c. I don’t know 
 
 
31. Is your main device locked to a particular wireless service provider? (choose only one) 
a. Yes, my main device is a locked smartphone  
b. No, my main device is an unlocked smartphone 
c. I don’t know 
 
Video Communications 
 
32. Do you use video communication while you are on your smartphone using wireless 
services (for example, LTE)?  (choose only one) 
a. Yes (go to Question 33) 
b. No (skip to Question 41) 
 
33. Which of these live interactive video applications (“apps”) do you use while using 
wireless data (for example, LTE)?  (choose only one) 
a. FaceTime  
b. Skype 
c. Facebook Messenger Video 
d. Google Hangouts  
e. SRV Canada VRS 
f. Other: (please write on the line)_______________________________________________ 
 
34. Which of these video messaging applications (“apps”) do you use to leave video 
messages while using your wireless data using LTE? (choose all that apply) 
a. Glide 
b. Marco Polo 
c. iMessage 
d. Facebook Messenger 
e. SRV Canada VRS 
f. Other: (please write on the line)_______________________________________________ 
 
 
35. If you had more data would you make more calls while using wireless services (for 
example, LTE)? (choose only one) 
a. Yes 
b. No 
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36. Do you make fewer calls or less due to a fear of going over your monthly data plan while 
using wireless services (for example, LTE)? (choose only one) 
a. Yes 
b. No 
c. Additional comments on your experience: (please write on the lines) 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
37. Do you experience worry or anxiety every time you make or receive a call due to the 
cost of your data plan while using wireless services (for example, LTE)? (choose only one) 
a. Yes 
b. No 
c. Additional comments on your experience: (please write on the lines) 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
 
38. Do you use the SRV Canada VRS app on your smartphone or tablet using wireless 
services (for example, LTE)? (choose only one) 
a. Yes 
b. No 
 
39. Did you know that using the SRV Canada VRS for two hours on a mobile phone requires 
approximately 1.05GB (500MB per hour)? (source: SRV Canada VRS website) 
a. Yes 
b. No 
 
40. Has your data usage increased since you started using the SRV Canada VRS app on 
your smartphone or tablet using wireless services (for example, LTE)? (choose only one) 
a. Yes 
b. No 
c. I don’t know 
 
 
Video Streaming News in ASL & LSQ 
 
41. Do you watch videos on your smartphone or tablets while using wireless services (for 
example, LTE)?  (choose only one) 
a. Yes (go to Question 42 to 44) 
b. No (skip to Question 45) 
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42. What kind of sign language (ASL or LSQ) news or informational videos do you watch 
from your smartphone or tablets while using wireless services (for example, LTE)? (select 
all that apply) 
a. News Vlogs (for example, Les Ushers Tres Bien!, The Daily Moth, Seek the World, DPAN 
TV News, Sign 1 News)  
b. Facebook live informational videos in ASL or LSQ, including natural disaster emergency 
video messages 
 
43. What kind of news apps or sites do you watch videos from on your smartphone or 
tablets while using wireless data (for example, LTE)? (select all that apply) 
a. News (for example, CTV News Go, CBC News, CBC Sports, CBC Olympics, Global Go, 
Radio-Canada, Radio-Canada Sports) 
b. Television (for example, Shaw FreeRange, Bell Fibe TV) 
c. Videos (for example, YouTube, Vimeo) 
 
44. Have you ever gone over your data plan due to watching ASL or LSQ videos, or news 
apps while using wireless data (for example, LTE)?  (choose only one) 
a. Yes 
b. No 
 
Data Plan Pricing Options 
 
45. If the following data plans were available, and you had to choose only one of them, 
which would you buy? (choose only one) 
a. 400 MB for $25.00/month  
b. 500 MB for $30.00/month 
c. 10 GB for $40.00/month 
d. 15 GB for $55.00/month 
e. 20 GB for $70.00/month 
f. I don’t think I would ever buy any of these plans. 
 
Your Rights and Responsibilities  
 
46. Are you aware that you have the right to file a complaint about your data plan to your 
wireless company and Commission for Complaints for Telecom-Television Services 
(CCTS)? (choose only one) 
 
a. Yes 
b. No 
c. I did not know 
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Part III: Your Comments 

47. Any more concerns, comments, that you have and want to share with us or the
Canadian Radio- television and Telecommunications Commission (CRTC), Commission for
Complaints for Telecom-Television Services (CCTS), and Canadian Wireless
Telecommunications Association (CWTA)? (please write on the lines or on the back of last
page of this survey)
______________________________________________________________________________
_____________________________________________________________________

AGREEMENT: 

I hereby consent that my responses will be used to present the information to the Canadian 
Radio-television and Telecommunications Commission (CRTC) for Telecom Notice of 
Consultation 2018-98. (choose only one) 
a. Yes
b. No

Part IV: Thank You! 

The CAD-ASC and the DWCC appreciate your taking the time to complete this survey. We look 
forward to sharing results of this survey with the CRTC, CCTS, CWTA, and Telecommunications 
Service Providers (TSPs).  

The anonymized, aggregated survey results will be submitted during the CRTC proceedings on 
TNC 2018-98 and will be made public at www.deafwireless.ca and www.cad.ca. 

Questions? Please feel free to contact Frank Folino, President, CAD-ASC at ffolino@cad.ca or by 
mail to: Canadian Association of the Deaf - Association des Sourds du Canada (CAD-ASC) 
251 Bank Street, Suite 606, Ottawa, Ontario K2P 1X3. 

On behalf of CAD-ASC and DWCC and all our supporting partners, thank you again for your 
time.  
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Appendix D: Timeline of the Overall Survey Process 
 
April 20: First letter to CRTC regarding participation in CRTC 2018-98 proceeding. 
 
May 10: CRTC publishes decision with revised timelines. DWCC et al adjusts its timelines 
 
April 20-26: Brainstorming and drafting questions to include in survey, Finalizing Survey questions 
in English, including Academic advisor’s consultation and input to revise and edit questions for 
bias-free query. 
 
April 25-28: Implementation of Survey questions into Survey Monkey 
 
April 27-28: French translations of English Survey questions, sending both to ASL and LSQ 
interpreters and film crew 
 
April 29: Filming ASL and LSQ versions of survey questions 
 
April 30: ASL survey question video edits begin 
 
April 30: French language input of questions into Survey Monkey 
 
May 3: ASL survey question video edits completed 
 
May 4: ASL video playlist created 
 
May 4-5: ASL videos embedded into Survey Monkey Introduction, 47 questions and Closing 
 
May 4: LSQ survey question video edits begin 
 
May 5: Bilingual survey promotion graphics created finalized, poster ordered from vistaprint for 
Mayfest 
 
May 9: LSQ survey question video edits completed 
 
May 9-10: LSQ videos embedded into Survey Monkey Introduction, 47 questions and Closing 
 
May 10: Duplicating and editing each Surveymonkey creating a separate link for each language 
for Deaf-Blind accessibility  
 
May 11: Photocopying paper surveys for Mayfest booth in Toronto, ON 
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May 11-12: Paper survey was launched and distributed from the CAD-ASC & DWCC booth at 
Mayfest in Toronto, ON  
 
May 14: Survey online links distributed via Facebook and Twitter shares in ASL, English, LSQ and 
French. Posting across multiple Facebook groups and Pages by other provincial and local Deaf 
associations. 
 
May 15: Mailchimp with survey links sent out nationally 
 
May 15 - 27: Daily survey reminders posted on Facebook with countdown images 
 
May 17 - 27: The survey respondent numbers increased daily as a result of friendly reminder 
countdown images starting with “X Days Left/X Jours Restant” spread around on Social Media 
(Twitter and Facebook). 
 
May 18: Original date to stop by Deaf-Blind drop-in and assist people to do the surveys, cancelled 
due to long weekend. 
 
May 19-20: DWCC Committee members stop by at Eastern Bowling Association of the Deaf 
(EBAD) tournament in Windsor, Nova Scotia and distribute and gather email addresses to send 
survey links to. 
 
May 25-26: CAD-ASC members share the survey during events in Vancouver, BC.  
 
May 27: Survey closed 
 
May 28: Survey paper copy data entry begins 
 
May 28: Survey Methodology Process begins  
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Appendix D: Terminology and Additional Resources  
 
Excerpted and modified from the Bell-Mission Consulting VRS Feasibility Study Project Phase 
3-Consumer Interests and Perspectives, on pages 12-13. 
 
ASL - American Sign Language - a naturally occurring visual gestural language with distinct              
grammar, syntax and vocabulary that is not based on or derived from a spoken language. ASL                
does not follow English word order, and uses facial expression for grammatical markers. In              
addition, physical affect markers, spatial linguistic information and fingerspelling are all           
incorporated into the unique syntax and linguistic features of the language. Like other languages,              
ASL is comprised of arbitrary symbols brought together by “syntactic, phonological semantic, and             
pragmatic rules.” The main users of ASL are culturally Deaf; however other groups may also prefer                
this language.  
 
LSQ - Langue des signes québecoise - is the natural language sign language of the Deaf                
Francophone community in Canada. With other signed languages, LSQ is a naturally occurring             
language with grammar, syntax, vocabulary, and lexical information that is conveyed visually and             
manually. The majority of LSQ users are culturally Deaf. 
  
Culturally Deaf  

● People who identify themselves as culturally Deaf; people who are born deaf or became 
deaf early in life, usually before language acquisition (i.e. pre-lingual)  

● Rely mainly on or a have a preference for using sign language to communicate (ASL or 
LSQ)  

● Prefer to use sign language interpreters and visual assistive technology (e.g. Video, text 
messaging, captioning) 

● Deafness is a cultural and linguistic distinction requiring an accommodation, rather than 
Deafness being considered a disability.  

● Some individuals may also use assistive listening devices (e.g. hearing aids and/or 
cochlear implants) - yet have strong ties to Deaf Culture and chose to be bi-cultural.  

  
Oral Deaf 

● People who are born deaf or became deaf early in life, usually before language acquisition  
            (i.e. pre-lingual)  

● Educated in the oral method and rely mainly on oral communications (e.g. speaking, 
speech-reading)  

● Generally, depend on a visual representation of spoken language (e.g. written text, 
captioning, speech-reading)  

● Typically identify with the hearing culture but may have ties to deaf culture, or choose to be 
bi -cultural and identify with both.  
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Deafened or Late deafened 

● People who became deaf postlingually (after learning speech) and have now lost the ability              
to understand speech with or without assistive listening devices (e.g. hearing aids, cochlear             
implants, wireless transmitters, etc.)  

● Typically educated in a spoken language either in English or French 
● Generally, depend on a visual representation of spoken language for communication (e.g.            

written text, speech-reading, captioning, sign supported English) 
● Typically identify with hearing culture, but may have ties to deaf culture or choose to be                

both 
 
   Hard of Hearing  

● People with hearing loss ranging from mild to profound, who may have been born with the 
condition, or developed it later, are able to understand speech with or without assistive 
listening devices to maximize residual hearing (e.g. hearing aids, cochlear implants, 
wireless transmitters, etc.)  

● Primarily relies on auditory communication utilizing any residual hearing 
● Prefer to use auditory devices to maximize residual hearing (e.g.hearing aids, amplified 

telephones, etc.), uses captioning devices (e.g. captioned telephones, real time captioning 
services) and may also utilize speech-reading 

● Most identify with hearing culture and very few use any kind of sign language  
  
  DeafBlind 

● People who have significant, but not necessarily total, loss of both vision and hearing 
● Rely mainly on tactile signing (signing in the palm of the DeafBlind person’s hands, 

close-up signing, or close up speechreading. 
● May be culturally Deaf, deafened, oral deaf, or Hard of Hearing and communication 

preference will vary accordingly.  
● May use supplemental communication systems like ProTactile  

  

Additional Reading and Resources 
 
SRV Canada VRS 
https://srvcanadavrs.ca/en/  
https://srvcanadavrs.ca/fr/ 
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CANADIAN ASSOCIATION OF THE DEAF- ASSOCIATION DES SOURDS DU 
CANADA TELECOMMUNICATIONS POSITION PAPER:  
http://cad.ca/issues-positions/telecommunications/  
http://cad.ca/fr/dossiers-sur-la-surdite/les-telecommunications/ 
 

NATIONAL ASSOCIATION OF THE DEAF:  
https://www.nad.org/about-us/position-statements/position-statement-on-functionally-equivalent-tel
ecommunications-for-deaf-and-hard-of-hearing-people/ 

 
UNITED NATIONS CONVENTION ON THE RIGHTS OF PERSONS WITH DISABILITIES 
(CRPD) 
http://www.un.org/disabilities/documents/convention/convoptprot-e.pdf  
 
ANALYSIS REPORTS:  

1) Deaf Wireless Survey Analysis - published April 2016 (CRTC TNC 2015-134) 
2) Rede(a)fining Accessible 9-1-1: Saving Lives A Survey Analysis Report Examining Deaf 

Hard of Hearing and DeafBlind Issues (Version 2 published for CRTC TNC 2016-116) 
3) Follow Up Report to TRP 2016-496: DWCC et al Accessibility Report  
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http://www.un.org/disabilities/documents/convention/convoptprot-e.pdf
http://www.deafwireless.ca/wp-content/uploads/2016/05/Deaf-Wireless-Canada-Survey-Analysis-2016-REV02-APRIL-19-2016.pdf
http://www.deafwireless.ca/wp-content/uploads/2017/01/RedeAfining-Accessible-9-1-1-Saving-Lives-Version2Feb202017-CADASCDWCCCNSDB.pdf
http://www.deafwireless.ca/wp-content/uploads/2017/01/RedeAfining-Accessible-9-1-1-Saving-Lives-Version2Feb202017-CADASCDWCCCNSDB.pdf
http://www.deafwireless.ca/index.php/2018/04/20/dwcc-csssc-submits-accessibility-report-response-as-follow-upto-trp-2016-496/



